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Welcome  to 
Fenway  Park 

Home  of  The  Boston  Red  Sox 
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Chief  Executive  Officer . John  L.  Harrington 

Executive  Vice  President  Baseball  Operations . James  "Lou"  Gorman 

Executive  Vice  President  and  General  Manager . Daniel  F.  Duquette 

Executive  Vice  President  for  Administration . John  S.  Buckley 

Wee  President  and  Chief  Financial  Officer . Robert  C.  Furbush 

Vice  President  —  Baseball . Edward  M.  Kasko 

Wee  President  Broadcasting  and  Special  Projects . James  P.  Healey 

Wee  President  Marketing . Lawrence  C.  Cancro 

Vice  President  Public  Relations . Richard  L.  Bresciani 

Vice  President  Stadium  Operations . Joseph  F.  McDermott 


BASEBALL  OPERATIONS 


Assistant  General  Manager . Michael  D.  Port 

Assistant  General  Manager . Elaine  W.  Steward 

Major  League  Manager . Clell  L.  "Butch"  Hobson,  Jr. 

Director  of  Scouting . W.  Wayne  Britton 

Director  of  Player  Development  and  Administration . Edward  P.  Kenney 

Director  of  Field  Operations . Robert  W.  Schaefer 

Assistant  to  Player  Development  and  Scouting . Erwin  L.  Bryant 

Special  Assistant  for  Player  Development . John  M.  Pesky 

Traveling  Secretary . Steven  W.  August 

Director  of  Florida  Operations . William  A.  MacKay 

Major  League  Special  Assignment  Scout . Frank  Malzone 

Major  League  Special  Assignment  Scout . Sabath  A.  Mele 

Medical  Director . Arthur  M.  Pappas,  M.D. 

Trainer . Charles  E.  Moss 

Physical  Therapist . Richard  M.  Zawacki 

Instructors . Theodore  S.  Williams 

Carl  M.  Yastrzemski 

Administrative  Assistant  to  General  Manager . Ann  Marie  C.  Starzyk 

Equipment  Manager  and  Clubhouse  Operations . J.  Joseph  Cochran 


ADMINISTRATION  AND  FINANCE 


Controller . Stanley  H.  Tran 

Director  of  Community  Relations  and 

Personnel  Administration . Linda  G.  Ezell 

Director  of  Facilities  Management . Thomas  L.  Queenan,  Jr. 

Director  of  Food  Services . Patricia  T.  Flanagan 

Director  of  Ticket  Operations . Joseph  P.  Helyar 

Superintendent  of  Grounds  and  Maintenance . Joseph  Mooney 

Manager  of  Advertising/Promotions . Lori  T.  McHugh 

Manager  of  Box  Office . Richard  J.  Beaton,  Jr. 

Manager  of  Communications . Jeffrey  E.  Goldenberg 

Manager  of  Community  Relations . Ronald  E.  Burton,  Jr. 

Manager  of  Corporate  Sales . Robert  G.  Capilli 

Manager  of  Functions . Daniel  E.  Lyons 

Manager  of  Property  Maintenance . John  M.  Caron 

Manager  of  Publications . Debra  A.  Matson 

Manager  of  Publicity . Kevin  J.  Shea 

Manager  of  600  Club . John  F.  McCormick 

Coordinator  of  Central  Purchasing . Eileen  M.  Murphy-Tagrin 

Coordinator  of  Computer  Operations . Scott  A.  LeLievre 

Coordinator  of  Credentials . Mary  Jane  Ryan 

Coordinator  of  Food  Service  Accounts . Evelyn  C.  McDonald 

Coordinator  of  Marketing  Services . Susan  E.  Pannozzo 

Coordinator  of  Payroll . Catherine  A.  Fahy 

Receptionist  and  Switchboard . Helen  B.  Robinson 


STAFF:  Accounting:  Renee  L.  Wychorski,  Robin  R.  Yeingst, 
Tina  K.  Yong  Administration/Legal:  Shonnett  L.  Sisco;  Baseball 
Operations:  Margaret  M  Sauer;  Facilities  Management:  Glen  P. 
McGlinchey;  Ground  Crew:  Albert  J.  Forester,  Edward  C.  Pistorino; 
Minor  League:  Molly  A.  Walsh;  Scouting:  Deborah  A.  McIntyre; 
Ticket  Office:  Marilyn  M.  DiBenedetto. 


PARTNERS 

General  Partner:  Jean  R.  Yawkey  Trust  — 
John  L.  Harrington,  William  B.  Gutfarb 


Limited  Partners:  H.M.  Stevens,  Inc.  — 
Joseph  B.  Stevens,  Jr.,  Principal 
Dexter  Group  —  Harold  A.  Alfond,  Principal 
Jean  R.  Yawkey  Trust 
Arthur  M.  Pappas,  M.D. 
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by  John  Hinds 
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#  m  very  key  component  of  the 
1994  Boston  Red  Sox  is  second  base- 
man  Tim  Naehring. 

There  are  players  on  the  team 
with  more  talent.  There  are  players 
on  the  team  with  more  major  league 
experience.  But  Naehring  has 
demonstrated  tremendous  determi¬ 
nation  and  desire  to  be  on  the  team 
and  in  a  major  league  uniform. 

Consider  the  fact  that  since  1989 
he  has  suffered  injuries  to  his  mouth, 
hips,  back,  right  wrist  and  right 
shoulder.  Still,  after  the  first  month 
of  the  season,  Naehring  was  among 
the  team  leaders  in  home  runs,  RBI 
and  batting  average. 

If  those  statistics  don’t  impress 
you,  how  about  the  fact  that  as  a 
freshman  in  college  Naehring  was  a 
mere  5’2”,  and  in  his  words  “the 
reality  of  playing  professional  base¬ 
ball  for  a  career  didn’t  look  like  a 
very  realistic  option  for  me.” 

By  the  end  of  his  junior  year  in 
college,  Tim  was  selected  by  the  Red 
Sox  in  the  eighth  round  of  the  free 
agent  draft. 

It  should  be  no  surprise  to  any¬ 
one  who  knew  Tim  as  a  youngster 
growing  up  in  Cincinnati,  that  he 
would  show  the  determination  and 
desire  that  he  possesses.  After  all,  he 
was  a  fan  of  the  Cincinnati  Reds 
“Big  Red  Machine”  and  modeled 
himself  after  Pete  Rose.  “I  actually 
watched  the  Reds  play  the  Red  Sox 
in  the  1975  World  Series.  Looking 
back  I  would  have  liked  the  Red  Sox 
to  win.  It  might  have  taken  some 
pressure  off  this  year’s  Red  Sox.” 

As  a  youngster,  Tim  was  influ¬ 
enced  by  his  parents.  But  another  big 
role  model  was  his  uncle,  Mark,  who 
played  minor  league  baseball  in  the 
Orioles  and  White  Sox  organizations. 


“Baseball  was  always  around 
me,  and  both  my  father  and  my 
uncle  were  good  athletes.  I  always 
had  fun  playing,  and  I  think  that  was 
the  key.  I  always  tell  kids  if  you 
want  to  be  a  major  league  player, 
work  hard,  but  make  sure  you  are 
having  fun.  If  you  are  not  having 
fun,  find  whatever  you  do  have  fun 
doing,  and  pursue  that.” 

After  graduating  from  LaSalle 
High  School,  Tim  chose  Miami  of 
Ohio  for  his  college.  “I  considered 
schools  that  had  a  solid  academic 
program.”  It  was  on  the  campus  that 
his  baseball  career  started  to  blos¬ 
som.  “I  started  to  grow,  started  to 
get  stronger  and  started  working 


harder.”  Tim’s  goal  was  to  be  draft¬ 
ed  by  a  major  league  baseball  team. 

At  the  end  of  his  freshman  year 
in  college,  Tim  played  in  a  summer 
league  in  New  York.  After  his 
sophomore  year,  he  got  his  first  taste 
of  baseball  in  New  England  as  a 
member  of  Cotuit’s  team  in  the  Cape 
Cod  League.  “I  remember  coming 
home,  and  whatever  channel  you  put 
on,  there  were  Red  Sox  games  on 
TV.  Growing  up  in  Cincinnati,  all 
the  games  weren’t  televised.  It  was 
the  first  time  I  really  saw  baseball- 
crazed  fans.” 

Tim  returned  to  Ohio  for  his 
junior  year  in  college  where  he  led  his 
team  in  average  (.391)  and  RBI  (35), 
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The  Red  Sox  have  had  more  players  with  individual 


No  wonder  they’ve  chosen  a  leader  to  be  their  bank. 


Since  the  days  when  they  were  known  as  the  Pilgrims,  the  Boston  Red  Sox  have  been 
associated  with  leaders.  That’s  why  today,  the  bank  of  the  Red  Sox  is  Shawmut  Bank.  At  Shawmut,  we’ve 
become  a  leader  by  making  it  a  point  to  understand  our  customers’  needs.  Because  only  then  can  we  offer 
the  right  products  and  services  to  help  them  reach  their  financial  goals.  It’s  why  the  Red  Sox,  the  Celtics, 
the  Bruins,  the  Patriots  and  the  Whalers  all  rely  on  our  strength  and  resources.  And  it  is  just  one  of  the 
reasons  why  New  England  banks  with  Shawmut. 


Shawmut 


BANK  OF  THE  RED  SOX 


Member  FDIC. 


TIM  NAEHRING 


while  hitting  nine  home  runs.  He  was  named  Player  of  the 
Year  in  the  Mid-American  Conference.  That  was  enough 
to  convince  Red  Sox  scout  Larry  Thomas,  who  signed 
him  to  a  professional  contract. 

I  I  is  first  summer  saw 
him  play  for  Elmira  where  he 
hit  .305  in  19  games,  and 
then  on  to  Winter  Haven 
where  he  played  42  games  at 
shortstop  with  a  .227  aver¬ 
age.  But  it  was  in  the  Florida 
Instructional  League  that 
year  where  he  was  the  co¬ 
winner  of  the  Tony  Latham 
Memorial  Award  for  show¬ 
ing  the  most  enthusiasm  that 
he  opened  the  eyes  of  the  Red 
Sox  organization. 

“Who  you  are  as  a  per¬ 
son  is  reflected  in  the  way 
you  play.  I’m  not  the  fastest 
guy  in  the  world.  I  probably 
don’t  have  as  much  ability  as 
a  lot  of  guys  in  a  major 
league  uniform.  But  if  you 
play  hard  every  day,  then  you 
don’t  have  any  regrets.” 

In  1989,  Tim  started  the 
season  at  Lynchburg  where 
he  had  a  15-game  hitting 
streak.  But  on  June  2,  his 
streak  of  injuries  started.  It 
was  in  batting  practice  that 
night  that  he  caught  a  one- 
hop  line  drive  in  the  mouth. 

He  returned  and  was  promot¬ 
ed  to  Triple  A  Pawtucket 
where  he  was  voted  PawSox 
Rookie  of  the  Year  by  his 
teammates  and  Red  Sox 
Minor  League  Player  of  the 
Year  by  the  Boston  Baseball 
Writers  Association. 

By  1990,  Tim  made  his 
way  to  the  major  leagues.  He 
made  his  first  appearance  in  a 
Boston  Red  Sox  uniform  July  15,  1990  against  the  Kansas 
City  Royals  as  a  late-inning  substitute  at  second  base.  His 
first  hit  came  July  17  against  the  Minnesota  Twins  and 
was  the  game  winner.  Tim  missed  three  games  with  a  hip 
injury  at  the  end  of  July,  and  that  was  a  taste  of  what  was 


to  come.  In  August  he  was  disabled  with  a  lower  back 
problem.  Overall  he  hit  .271  in  24  games. 

The  start  of  the  1991  season  saw  Naehring  take  the 
field  as  the  first  rookie  to  open  at  short  for  the  Sox  since 

Rico  Petrocelli  in  1965.  But 
he  made  his  last  appearance 
at  that  position  April  28  in 
Kansas  City.  By  May  20,  he 
was  on  the  disabled  list,  and 
on  July  3,  he  had  surgery  to 
remove  bone  spurs  in  his 
lower  back. 

Naehring  returned  as  a 
part-time  starter  at  three 
infield  positions  in  1992.  On 
Opening  Day  he  was  left 
standing  in  the  dugout  after 
all  the  other  players  on  the 
team  were  announced.  “I 
guess  what  happened  was  the 
piece  of  paper  that  Sherm 
Feller  had  with  the  players’ 
names  had  a  crease  in  it 
where  my  name  was.  I  gave 
him  a  good  razzing  for  that.” 

The  highlight  of  the  year 
was  a  two-run,  game-win¬ 
ning  home  run  in  the  top  of 
the  19th  inning  April  11  in 
Cleveland.  In  July,  Tim 
sprained  a  muscle  in  his 
right  wrist  and  didn’t  get 
back  to  the  big  leagues  until 
September. 

L 

L-ast  season  saw  I  im 
undergoing  surgery  on  his 
right  shoulder  in  March  due 
to  a  muscle  tear.  He  made  it 
back  to  Pawtucket  in  June 
and  was  called  up  to  Boston 
in  August.  In  September  he 
had  a  career-high,  13-game 
hitting  streak;  a  career-tying, 
four-RBI  game;  and  was  sec¬ 
ond  in  the  major  leagues  (to 
Mike  Greenwell)  in  hitting 
(37-99  .374)  from  September  1  on. 

Tim  is  very  philosophical  about  his  injuries.  “The 
best  thing  about  the  injuries  is  they  made  me  a  better  per¬ 
son.  So,  to  tell  you  the  truth,  no  matter  what  happens 
Continued  on  Page  3  9 


"Who  you  are  as  a  person  is 
reflected  in  the  way  you  play  I'm 
not  the  fastest  guy  in  the  world . 
I  probably  don't  have  as  much  abi'/i- 
ty  as  a  lot  of  guys  in  a  major  league 
uniform .  But  if  you  play  hard  every 
day,  then  you  don't  have  any 
regrets 
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by  Pick  Johnson 


Tony  Conigliaro 


fSl 


In  his  first  major  league  game  at  Xankee  Stadium  in  April 
1964,  Oonig  makes  a  spectacular  catch  off  a  drive  by  Tom 
Tresh  of  the  Xankees. 


The  young  star  receives  a  portable  TV  from 
Francis  Krook,  Miss  Massachusetts,  on  May  1, 
1966.  At  the  time  the  reigning  American  League 
home  run  champion  was  receiving  over  200 
letters  per  day  from  mostly  female  fans. 


"Hail  the  Conquering  Hero,"  Oonigliaro's  triumphant  return  to 
ton,  Opening  Pay,  1969. 


Tony  0.  awaits  the  first  pitch  of  his  Fenway  Park  debut  against  the  White 
Sox  on  April  17, 1964.  He  would  deposit  Joel  Horlen's  fastball  on  Lansdowne 
Street  for  a  dramatic  solo  home  run. 


Tony  is  shown  weeping  at  his  locker  following  the  Red  Sox  clinching  of  the 
Impossible  Pream  American  League  title  in  1967.  At  the  time,  he  knew  he 
would  miss  World  Series  action  and  possibly  face  retirement  from  baseball 
altogether. 


Tony  Conigliaro  (middle)  at  Xankee  Stadium  with  fellow  members  of  the 
U.S.  All  Stars  prior  to  the  finals  of  the  W.R.  Hearst  National  Sandlot 
Championship  in  196Z 


For  more  on  Tony  C, 
see  the  article  on  page  11. 


Conigliaro  is  shown  ducking  one  of  the  many 
inside  pitches  he  faced.  It  was  such  a  pitch 
from  Jack  Hamilton  which  curtailed  his  career 
and  denied  him  a  chance  to  play  in  the  1967 
World  Series. 


The  swing  that  launched  more  home  runs  by  a  teenager  in  major  league  history.  Conigliaro  is  still  the 
youngest  A.L.  player  to  reach  the  100-home  run  plateau. 
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ESPN  Baseball 
Tonight  is  here, 
and  it  blows 
the  com¬ 
petition 
right  off 
the  field. 

With  unprecedented 
player  control,  super-responsive 
“touch,”  and  Chris  Berman  and 
Dan  Patrick  in  the  booth,  this  is 
the  ultimate  baseball 
simulation. 

We  started  by 
filming  real  baseball 
players  against  a  blue 
screen.  Then  we 
digitized  the  footage. 

The  result  is  an 
arcade-style  experience  with 
the  smoothest,  most  realistic  player 
movement  you’ve  ever  seen. 

The  bat  control  is  unbelievable. 
High-inside  fastball?  Swing  high 
and  take  ’em  deep.  Curve  ball 
low  and  away?  Swing  low  and  go 
to  the  opposite  field. 

The  pitching  is  just  as  intense. 

A  radar  gun  clocks  each  pitch  to  let 


Incredible  bat  control  with  normal,  high 
AND  LOW  SWING  POSITIONS. 


Over  10,000  frames  of  player  animation  for  the  most  fluid  movement  ever. 


you  know  how  fast  you  can  bring 
it.  But  if  you  throw  heat  all  game 
long,  your  arm  will  die  early. 

You’ve  got  all  28  Major  League 
teams,  including  the  new  divisions 
and  the  expanded  League 
Championship  Series.  Use  your 
password  to  track  your  favorite 
team  through  both  rounds  of  the 
LCS  and  the  World  Series. 

You'll  hear  digitized  sound 
effects  with 
crowds  that 
actually  respond 
to  the  action  on 
the  field.  Sound 
realistic?  Of  course 
it  is — it’s  got  ESPN’s 
name  on  it. 

So  if  you’ve  been 
playing  those  other  baseball  games, 
put  them  away.  You’ve  had 
enough  practice. 


EVERYTHING  ELSE 
IS  JUST  PRACTICE. 


SONY 


Chris  Berman  reports  “live"  from  SportsCenter. 
Dan  Patrick  calls  the  play-by-play. 


IMAGESOFT 

ESPN  Baseball  Tonighi  is  distributed  by  Sony  Imagesoft,  2100  Colorado  Ave..  Santa  Monica,  CA  90404.  Sony  is  a  registered  trademark  of  Sony  Corporation.  Imagesoft  is  a  trademark  of  Sony  Electronic  Publishing.  ©1994  Sony  Electronic  Publishing  Company  ESPN  ano  Baseball 
Tonight  are  trademarks  of  ESPN  Inc  Sega.  Genesis  and  Sega  CD  are  trademarks  of  Sega  Enterprises.  Ltd  All  rights  reserved.  Super  Nintendo  Entertainment  System  is  a  registered  trademark  of  Nintendo  of  Africa.  Inc  ©1994  Nintendo  of  America.  Inc  At.  rights  reserved 


A  Look  Back  at  the  Life  and  Game  of 


TONY 

CONIGLIARO 

by  Dave  O'Hara 

He  was  young  and  cocky, 
tall,  strong  and  handsome. 

A  local  high  school  star  in 
baseball,  basketball  and  football. 

No  Sinatra,  but  not  bad  as  a  croon¬ 
er.  And,  of  course,  nimble  afoot  and 
popular  on  the  dance  floor. 

But  growing  up  north  of  Boston 
and  all  through  St.  Mary’s  High  in 
Lynn,  Tony  Conigliaro  had  only  one 
goal:  to  play  major  league  baseball, 
preferably  with  the  Red  Sox  in 
Fenway  Park  just  a  few  miles  from 
home. 

Tony  C.,  a  6-foot-3,  185-pound 
right-handed  slugger,  was  born  to  hit 
a  baseball.  And  his  father,  Sal, 
worked  with  young  Tony  on  the 
field,  just  as  he  did  later  with 
younger  sons  Billy  and  Richie,  for 
countless  hours. 

So,  by  the  time  Tony  received  his 
high  school  diploma,  he  was  a  confi¬ 
dent  player,  both  at  bat  and  in  the 
outfield.  He  knew  he  could  hit,  and 
hit  with  power,  in  the  major  leagues 
and  was  determined  to  prove  it 
quickly. 

No  fewer  than  14  clubs  contact¬ 
ed  Tony  before  he  signed  with  the 


Red  Sox  on  Sept. 

10,  1962,  for  a 
reported  $20,000 
bonus,  a  modest 
amount  even  in 
those  days. 

At  age  18, 

Conigliaro  began 
his  professional 
career  in  1963  in 
the  low  minors,  at 
Wellsville  in  the 
New  York-Penn 
League.  He  tore  up 
the  league,  winning 
rookie  of  the  year 
and  MVP  honors  by  hitting  .363 
with  24  homers  and  74  RBI  in  just 
83  games. 

That  earned  him  an  invitation  to 
spring  training  with  the  Red  Sox  in 
Arizona  in  1964.  And  he  immedi¬ 
ately  let  everyone  know  he  was 
ready  for  a  permanent  job  in  Boston. 
In  one  of  his  first  appearances  at  the 
plate  in  a  Red  Sox  uniform,  he  hit  a 
tremendous  shot  over  the  center- 
field  fence  in  Scottsdale. 

On  April  16,  1964,  Tony  C. 
made  his  major  league  debut  in  New 


York.  That  day  he  accused  future 
Hall  of  Famer  Whitey  Ford  of  throw¬ 
ing  an  illegal  spitball,  had  a  single 
and  made  a  spectacular  catch  in  deep 
center  as  the  Red  Sox  beat  the 
Yankees  4-3  in  11  innings. 

Two  days  later,  on  April  18, 
Tony’s  debut  at  Fenway  Park  was 
even  more  dramatic.  Cheered  by 
Mom  and  Dad,  two  brothers,  aunts 
and  uncles,  cousins  and  friends,  he 
hit  the  first  pitch  to  him  over  the  left- 
field  wall  for  a  home  run,  sparking 
Continued  on  Page  1 5 
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Scott  Cooper  was  the  Red  Sox 
representative  at  the  1993 
All-Star  Game. 


TEXACO  PRESENTS  1994 
ALL-STAR  FAN  BALLOTING 


Voting  for  the  starters  in  the  Major  League 
Baseball  All-Star  Game  is  a  fan  tradition  that  has 
grown  into  the  largest  citizen  participation  program 
(besides  state  and  national  elections)  in  the  U.S.  Last 
year  more  than  8  million  fans  cast  their  votes  for  the 
best  to  play  in  the  64th  annual  All-Star  Game.  In 
1994,  a  record  number  of  ballots  cast  is  anticipated 
as  Texaco,  a  longtime  supporter  of  premier  sporting 
events  in  the  U.S.  assumes  “Presenting  Sponsor” 
status  for  the  most  popular  All-Star  fan  balloting  pro¬ 
gram  in  professional  sports. 

" We're  delighted  to  have  Texaco  as  a  national 
marketing  partner  of  Major  League  Baseball  said 

.  Ken  Schanzer,  President  and  CEO  of  The  Baseball 

Network,  the  new  national  television  and  marketing  organization  of  MLB.  “All-Star  Fan 
Balloting  is  a  terrific  grass  roots  program,  and  with  Texaco’s  participation,  we’re  look¬ 
ing  for  this  program  to  go  to  its  highest  level.’’ 

Said  Texaco  Refining  and  Marketing  Inc.  President  Tom  M.  Mathews,  “Texaco  is 
extremely  pleased  to  be  a  charter  sponsor  of  The  Baseball  Network  and  the  Presenting 
Sponsor  of  All-Star  Fan  Balloting.  We  believe  our  involvement  with  The  Baseball 
Network  will  further  enhance  our  aggressive  marketing  programs,  which  feature  our 
company’s  widely  recognized  and  technologically  advanced  brands,  while  extending 
the  All-Star  team  voting  opportunity  to  baseball  fans  who  otherwise  may  not  have  the 
chance  to  vote  for  their  favorite  players .” 

Texaco  estimates  that  more  than  12,000  participating  Texaco-branded  outlets  in 
the  U.S.,  Dominican  Republic  and  Puerto  Rico  will  serve  as  primary  voting  locations  for 
fans  seeking  to  cast  ballots  for  the  starting  lineups  for  the  American  and  National 
League  All-Star  teams.  In  addition,  customers  visiting  participating  Texaco  stations  will 
have  the  opportunity  to  enter  a  sweepstakes  (where  permitted  by  state  law)  in  which 
numerous  baseball  related  prizes  will  be  awarded.  The  1994  All-Star  Game  will  be 
played  Tuesday,  July  12,  in  Pittsburgh,  and  telecast  on  NBC  at  8  p.m.  ET. 

In  addition  to  all  participating  Texaco-branded  retail  outlets,  All-Star  fan  balloting 
will  be  conducted  at  select  retail  outlets  that  carry  Texaco’s  Havoline  Motor  Oil  prod¬ 
ucts  and  at  all  28  major  league  stadiums  and  more  than  100  minor  league  parks.  More 
than  60  million  ballots  will  be  circulated  during  that  promotional  time  period. 

All-Star  fan  balloting  will  be  launched  May  9  at  Texaco  stations  and  baseball  sta¬ 
diums  across  the  U.S.  and  Canada.  Balloting  will  continue  through  the  month  of  June. 
In  early  July  the  starters  for  the  65th  annual  Mid-Summer  Classic  will  be  revealed.  All- 
Star  Game  managers  (Toronto’s  Cito  Gaston  and  Philadelphia’s  Jim  Fregosi),  in  con¬ 
junction  with  the  League  Presidents,  are  responsible  for  selecting  the  reserves  and 
pitchers. 

Players  who  appear  on  the  Texaco  ballots  have  been  nominated  by  general  man¬ 
agers  of  all  28  major  league  clubs.  Should  an  unheralded  player  emerge  during  the 
early  season  as  an  All-Star  caliber  performer,  fans  have  the  option  of  entering  his 
name  as  a  write-in  candidate. 

Last  year’s  top  vote-getters  were  Barry  Bonds  in  the  National  League,  with 
3,074,603  votes,  and  Ken  Griffey,  Jr.  in  the  American  League,  with  2, 6%, 918  votes. 

As  an  official  sponsor  of  The  Baseball  Network,  Texaco  will  receive  promotional 
rights  to  conduct  baseball-licensed  consumer,  employee  and  dealer 
promotions  throughout  the  season. 

The  Baseball  Network,  which  is  responsible  for  the  net¬ 
work  television  production,  advertising  sales  and  corporate 
sponsorships  of  Major  League  Baseball,  will  debut  with  the 
July  12th  All-Star  Game  telecast  on  NBC.  A  12-game  prime¬ 
time  “Game  of  the  Week”  series  and  all  post-season  playoff 
action,  including  the  91st  World  Series,  will  be  produced  by 
The  Baseball  Network.  ___ 

TEXACO 


FOR  A  FREE  BROCHURE  DETAILING  ALL 
THEIR  QUALITY  PRODUCTS  AND  COMPETENT 
PROFESSIONAL  SERVICE  AND  INSTALLATION 
CALL  TOLL  FREE  1  -800-648-9339  TODAY 


JB  Sash  &  Door  Co.,  Inc. 
280  Second  Street 
Chelsea,  MA  02150 
(617)  884-8940 


JB  Sash  &  Door,  Co. 


But  I’ll  only  put  my  name 
on  one 

window  and  door  company” 


“I’ll  give  an  autograph  to 
a  young  fan  any  time! 


TM 
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Pitchers  ice  their  arms. 
Outfielders  ice  their  knees 


Aren't  you  glad  you’re  a  fan? 


©1993  Anheuser-Busch,  Inc  .  Bud  Light  Beer,  St  Louis,  MO 


TONY  CONIGLIARO 


Continued  from  Page  1 1 

the  Red  Sox  to  a  4-1  victory  over  the 

Chicago  White  Sox. 

The  homer,  which  defied  even 
Hollywood  fantasy  scripts,  was  hit 
before  a  flock  of  celebrities  as  the 
Red  Sox  dedicated  the  season  home 
opener  to  the  memory  of  a  longtime 
fan,  President  John  F.  Kennedy.  On 
hand  were  Kennedy’s  brothers, 
Robert  and  Ted,  one-time  heavy¬ 
weight  champion  Gene  Tunney, 
baseball  great  Stan  Musial  and  many 
other  prominent  personalities.  The 
Red  Sox’  share  of  the  game’s 
receipts,  nearly  $37,000  was  donated 
to  the  JFK  Library  Fund. 

“It  was  the  least  I  could  do  after 
they  all  showed  up  for  my  home 
debut,”  Conigliaro  quipped  after  his 
mighty  homer. 

Although  he  missed  six  weeks 
with  hand  and  arm  injuries,  Tony  C. 
hit  .290  with  24  homers  and  52  RBI 


in  his  rookie  season.  Then,  in  1965, 
at  the  age  of  20,  he  led  the  American 
League  with  32  homers  despite  miss¬ 
ing  24  games  with  a  fractured  wrist 
suffered  in  late  July.  He  was  the 
youngest  ever  to  win  a  major  league 
home  run  championship. 

After  hitting  28  homers  in  1966, 
he  became  the  youngest  A.L.  player 
to  reach  100  career  homers  on  July 
23,  1967.  He  was  believed  to  have 
been  the  youngest  in  major  league 
history,  but  recent  research  disclosed 
that  Hall  of  Famer  Mel  Ott  was  two 
months  and  six  days  younger  when 
he  reached  the  century  mark  with  the 
New  York  Giants  in  the  National 
League  in  1931. 

Conigliaro  had  28  homers  in  95 
games  in  1967,  when,  at  22,  he  was 
nearly  killed  by  a  pitch  thrown  by 
California’s  Jack  Hamilton  on  Aug. 
18  at  Fenway  Park.  A  fastball 
seemed  to  chase  Tony  as  he  tried  to 


duck  out  of  the  way.  The  ball  hit 
him  with  a  sickening  thud,  shattering 
his  left  cheekbone  and  severely  dam¬ 
aging  his  eye. 

Tony  feared  no  pitcher.  He  con¬ 
sidered  home  plate  his  personal  terri¬ 
tory  and  challenged  every  pitcher. 
Because  of  his  height,  he  had  a  big 
strike  zone  and  risked  getting  hit  by 
extending  his  arms  over  the  plate. 

“He  was  a  tough  kid,”  recalls 
former  Red  Sox  General  Manager 
Dick  O’Connell.  “He  wouldn’t  give 
an  inch,  there  was  no  bailing  out 
when  he  went  to  bat.  He  was  an 
aggressive  hitter  with  plenty  of  guts.” 

Despite  his  aggressiveness  and 
plate-crowding  style,  Conigliaro  was 
hit  by  a  pitch  only  20  times  in  his 
first  four  years.  The  20th,  though, 
came  within  an  inch  of  killing  him. 

He  missed  the  remainder  of  the 

> 

1967  “Impossible  Dream”  season, 
Continued  on  Page  45 


COUNT  ON  MORE  IN  BOSTON  FOR  LESS. 
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Including  FREE  on-premises  PARKING  and  a 


Now  with  any  over-night  stay  at  the  57  PARK  PLAZA  HOTEL/ 
Howard  Johnson,  Boston,  your  RED  SOX  TICKET  or  TICKET  STUB 
entitles  you  to  a  15%  DISCOUNT*  off  the  regular  Hotel  rate,  per  room, 
single  or  double.  Over  300  spacious  guest  rooms  and  suites  with 
gracious  amenities.  Swimming  pool,  sun-deck,  sauna  and  free  parking. 
Within  walking  distance,  you'll  find  everything  nice  about  Boston. 
Enjoy  the  famous  57  Restaurant  and  Lounge,  a  Boston  tradition,  just 
next  door  for  fine  dining.  Or  for  less  formal  dining,  in  a  casual  manner, 
have  a  drink,  a  snack  or  a  complete  meal,  at  our  convenient  Plaza  Cafe, 
on  the  mezzanine  level.  Our  moderate  rates  will  tell  you,  you  can  pay 
more,  but  you  can't  stay  better.  And  now,  your  RED  SOX  TICKET  will 
give  you  even  more  value.  Call,  today,  to  have  it  all,  near  it  all. 


‘Only  one  ticket  per  room.  This  offer  is  not  valid  with 
any  other  promotional  offer.  Subject  to  availability. 


HOWARD  JOHNSON 


We  have  it  all, 
near  it  all. 

THE 


PARK  PLAZA 
HOTEL 


200  Stuart  Street 
Boston,  MA  02116 
(617)  482-1800  or 
Toll  Free  1-800-HOTEL  57 
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ONLY 

THE  FINEST 

RUMS 

COME 

FROM 

PUERTO  REO 

Aging  has  given  our  rums  a  smoothness,  whether  straight  or  mixed,  that  has  made  them  preferred  over  all  others. 

And  only  in  Puerto  Rico,  with  its  heritage  of  fine  rums,  is  aging  guaranteed  by  law. 


RUMS  OF  PUERTO  RICO  M  ONLY  THE  FINEST 


by  Steven  Krasner 


ain  was  falling 
one  day  at 
Fenway  Park  not 
long  ago,  threat¬ 
ening  to  postpone 
i  a  game. 

But  while  most  of  the  Red  Sox 
were  killing  time  in  the  clubhouse, 
John  Valentin  was  sitting  in  front  of 
his  locker,  engrossed  in  a  serious 
conversation  with  venerable  Johnny 
Pesky. 

The  discussion  was  about  the  art 
of  playing  shortstop. 

Pesky  played  the  position  with 
distinction  for  the  Red  Sox  in  the 
1940s  and  the  early  1950s.  Valentin, 
meanwhile,  has  established  himself 
as  the  shortstop  of  the  present 
in  Boston. 


And  Valentin  has  a  big  fan  in 
one  Johnny  Pesky. 

“I  think  he  has  the  ability  to  be 
the  best  shortstop  around,”  said 
Pesky.  “I’m  very  high  on  him.”  I 
love  (Chicago’s  Ozzie)  Guillen,  but 
Val  has  a  better  arm.  I  like  (Kansas 
City’s  Greg)  Gagne,  but  Val  has  bet¬ 
ter  hands.” 

“And  John  is  a  good  hitter  with 
some  pop.  He  reminds  me  of  (Hall 
of  Famer)  Joe  Cronin  at  the  plate. 
He  can  take  the  ball  to  right  field, 
and  he  can  hit  the  ball  in  the  net.  He 
can  hit  a  ball  out  of  any  ballpark,” 
said  Pesky. 

The  praise  is  heady.  But 
Valentin,  in  his  second  full  year  as 
the  Red  Sox’  starting  shortstop,  says 
he  refuses  to  get  a  big  head.  Not 
now.  Hopefully,  not  ever. 

“Each  player  is  different,”  said 
Valentin  softly  and  earnestly.  “I  just 


want  to  keep  working  hard  and 
improving.” 

The  fan’s  perception  of  Valentin, 
meanwhile,  is  that  he  is  a  good, 
extra-base-threat  type  of  a  hitter. 
He  came  on  strong  last  year  in  that 
department,  finishing  with  40  dou¬ 
bles.  That  number  tied  him  for  third 
in  the  American  League,  and  it  was 
the  most  by  a  Red  Sox  shortstop 
since  Eddie  Bressoud  banged  out  41 
doubles  in  1964. 

So  when  they  think  about 
Valentin,  they  think  about  the  pop  in 
his  bat.  And  that  perception  makes 
Valentin  chuckle  slightly. 

“It’s  funny,  because  coming  up,  1 
was  always  known  for  my  defense, 
not  my  offense.  I  made  it  here 
because  of  my  defense,”  said 
Valentin,  the  Sox’  fifth-round  pick  in 
1988  after  a  standout  career  at  Seton 
Hall  University. 
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JOHN  VALENTIN 


“I  didn’t  hit  much  at  all  in  New 
Britain  (Double  A),”  said  the  6-foot, 
185-pound  New  Jersey  native,  who 
hit  all  of  .218  in  94  games  in  1990, 
and  then  a  paltry  .198  in  23  games  in 
1991  before  circumstances  awarded 
him  a  promotion  to  Pawtucket 
in  1991. 

It  was  there  Valentin’s  bat  began 
coming  alive  in  professional  base¬ 
ball.  He  hit  .264  with  9  homers  and 
49  RBI  in  100  games  for  the  PawSox 
that  year,  and  he  was  hitting  a  solid 
.260  with  9  more  homers  in  97 
games  in  1992  when  he  was  promot¬ 
ed  to  Boston. 

And  big-league  pitching  didn’t 
eat  him  up  either.  Valentin  broke  in 
with  a  .276  batting  average  and  5 
homers  in  58  games  for  Boston  in 
1992,  wresting  the  job  from  Luis 
Rivera  in  the  process. 


Last  year,  after  a  relatively 
slow  first  half,  Valentin 
was  a  terror  at  the  plate. 
He  batted  .313  after  the 
break.  In  his  final  51 
games,  Valentin  batted  .335  with  6 
homers  and  28  RBI.  Actually,  over 
his  last  126  games,  Valentin  was  a 
.299  hitter.  He  wound  up  with  the 
40  doubles,  as  well  as  3  triples  and 
1 1  homers,  and  he  drove  in  66  runs. 

It  was  an  outstanding  offensive 
season  especially  when  you  consider 
Valentin  batted  in  the  bottom  third 
of  the  order  most  of  the  time.  He  led 
A.L.  shortstops  in  doubles  and  4.79 
fielding  chances  per  game,  and  was 
second  with  54  extra-base  hits. 

Of  course,  it  wasn’t  as  if 
Valentin  didn’t  have  some  offensive 
credentials  when  he  signed  with  the 
Red  Sox.  He  was  a  third-team  All- 
American  at  Seton 
Hall,  hitting  .392 
with  five  homers 
and  52  RBI,  not  to 
mention  a  school- 
record  21  doubles. 
But  this  is  the 
major  leagues,  and 
Valentin,  showing 
outstanding 
patience  at  the 
plate,  has  proven 
he  can  hit  at  this 
level.  This  season, 
though,  Valentin 
expected  to  have 
to  make  some 
adjustments. 

“It’s  like  a 
chess  match,”  said 
Valentin.  “The 
pitchers  have  a 
book  on  me,  and 
maybe  they’re 
going  to  try  to 
pitch  differently  to 


Last  year,  after  a 
relatively  slow  first 
half,  Valentin  was  a 
terror  at  the  plate. 


— .  civ-  >' 

-  ■  -  -  ■ 


me.  So  my  job  is  to  adjust  to  what 
they  do.” 

His  job  is  not  one-dimensional, 
however.  In  fact,  most  people  con¬ 
sider  the  position  a  defense-first  type 
of  position  with  whatever  offense 
a  shortstop  can  muster  viewed  as 
a  bonus. 

And  there  have  been  times 
where  Valentin’s  defense  has  sagged. 
Last  year,  Valentin  was  charged  with 
20  errors.  Only  Cleveland’s  Felix 
Fermin  (23)  made  more  in  the 
American  League. 

Valentin  has  had  a  tendency  in 
the  past  to  make  his  errors  in  bunch¬ 
es.  Last  season,  for  instance,  he  went 
through  a  stretch  where  he  made  1 1 
errors,  8  on  throws,  in  his  final  49 
games. 

He  admittedly  does  not  have 
Ozzie  Smith-like  range,  either.  But, 
then,  neither  Valentin  nor  Sox  coach 
Frank  White,  an  eight-time,  Gold 
Glove-winning  second  baseman  in 
his  career  with  the  Kansas  City 
Royals,  consider  range  to  be  the  only 
measure  of  a  good  shortstop. 

“I  think  range  is  overrated,” 
said  White.  “Bucky  Dent  never  had 
great  range,  but  he  was  a  very  good 
shortstop.  Cal  Ripken  doesn’t  have 
great  range.  But  it’s  all  about  being 
prepared  to  play  and  being  in  the 
right  position  to  make  a  play,  know¬ 
ing  what  the  hitters’  tendencies  are.” 

Experience  is  the  best  teacher  in 
that  area.  And  Valentin  is  gaining 
that  experience,  he  says. 

“Having  a  year  under  my  belt 
makes  a  big  difference,”  said 
Valentin.  “It’s  definitely  relaxing. 
Every  year  you  play,  you  learn  more 
about  your  own  pitchers,  what 
pitches  they  like  to  throw  in  certain 
situations,  where  the  hitter  is  likely 
to  hit  those  pitches.” 

Flashy  dives  aren’t  the  measur¬ 
ing  stick  that  should  be  used  to 
determine  a  shortstop’s  ability,  says 
Valentin. 

Continued  on  Page  2  / 
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/  99^  Boston  Red  Sox  Authentic  team  cap. 


New  Era... 

Worn  by  every  Major  League  Baseball playei 


The  Cap  the  Pros  Wear. 


A  premium  quality  American  headwear  manufacturer 

since  1920 


Announcing  the  1994  RAIN-BLO  Celebrity 
Batboy/Batgirl  Sweepstakes! 


You  can  win: 

•  4  Box  Seat  Tickets  to  a  designated 
Boston  Red  Sox  home  game! 

•  A  commemorative  baseball  jersey,  cap, 
bat,  ball  and  certificate! 

•  An  opportunity  to  have  your  name  and  picture 
on  the  Red  Sox  message  board! 

1  Receive  an  autographed  ball! 

(Winners  will  not  perform  actual  batboy  duties.) 


OFFICIAL  RULES  (NO  PURCHASE  NECESSARY) 

1.  On  an  official  entry  form  or  plain  3"x  5"  card,  print  your  name,  address,  zip  code,  sex,  age 
(as  of  7/31/94),  parent's  daytime  telephone  number  —  then:  Mail  to:  Rain-Bio®  "Celebrity" 
Sweepstakes,  P.O.  Box  3169,  Northbrook,  Illinois  60065-3169. 

2.  Enter  as  often  as  you  wish,  but  each  mailed  entry  must  be  sent  separately  by  first  class  mail. 
No  mechanically  reproduced  entries  accepted.  Leaf,  Inc.  and  the  Boston  Red  Sox  are  not  respon¬ 
sible  for  lost,  late,  misdirected  or  postage  due  mail.  Entries  must  be  received  by  8/12/94.  A  Rain- 
Blo  Batboy  and  Batgirl  will  be  selected  for  a  home  game  in  September  1994.  All  entries  are  the 
property  of  Leaf,  Inc.  and  will  not  be  returned.  No  correspondence  will  be  acknowledged. 

3.  Winners  will  be  drawn  at  random  on  8/15/94  by  A-Three  Services  Agency,  Ltd.,  an  independent 
judging  firm,  whose  decisions  are  final  Number  of  valid  entries  received  determines  winning 
odds  Limit  one  prize  per  individual  or  family.  Winners  will  be  notified  by  telephone  and/or  mail 
within  7 days  of  drawing;  notification  will  be  postmarked  on  or  about  8/29/94.  Participating  Rain- 
Blo  Batboys  and  Batgirls  and  their  parents  or  legal  guardians  are  required  to  sign  and  return  an 
affidavit  of  eligibility/waiver  of  liability  or  prize  will  be  forfeited. 

4  Prizes:  One  Rain-Bio  Batboy  and  Batgirl  will  be  selected  for  the  Boston  Red  Sox.  (Winners  will 
not  perform  actual  batboy  duties.)  Each  winner  will  receive  4  Box  Seat  Tickets  (good  on  desig¬ 
nated  date),  Baseball  Jersey,  Cap.  Bat  and  Ball.  Plus,  each  winner,  age  6  to  16  as  of  7/31/94,  will 
be  recognized  as  a  Rain-Bio  Batboy  or  Batgirl  and  receive  a  commemorative  certificate  and 
photo.  Rain-Bio  Batboy  and  Batgirl  participants  must  be  between  the  ages  of  6  and  16,  as 
of  7/31/94.  Winners  not  between  the  ages  of  6  and  16  may  give  the  Rain-Bio  Batboy  and  Batgirl 
portion  of  the  prize  to  an  eligible  immediate  family  member  who  has  the  same  gender  that  is  desig¬ 
nated  on  the  winning  entry  form.  Transportation  to  and  from  Fenway  Park  is  the  sole  responsibility 
of  the  winner.  Ram-Bio  Batboy  and  Batgirl  days  assigned  must  be  taken  when  scheduled  and 
cannot  be  transferred  to  another  date.  Rain-Bio  Batboys  and  Batgirls  must  be  accompanied  by  a 
parent  or  guardian.  Leaf,  Inc.  reserves  the  right  to  substitute  a  prize  of  equal  or  greater  value; 
winner  cannot  substitute  a  prize.  Estimated  retail  value  is  $100.00. 

5  Sweepstakes  open  to  residents  of  the  contiguous  United  States,  Alaska,  and  Hawaii.  Void 
where  prohibited,  taxed  or  otherwise  restricted.  All  Federal,  State  and  Local  Taxes  on  prizes  are 
winner's  responsibility.  Employees  and  agents  of  Leaf,  Inc.,  Boston  Red  Sox.  A-Three  Services 
Agency,  Ltd.,  (and  their  respective  subsidiaries),  and  their  families  (including  children),  are  not 
eligible.  No  prize  forfeited,  unclaimed  or  returned  as  undeliverable  will  be  awarded  to  an  alternate 
winner.  Entrants  agree  to  be  bound  by  terms  of  sweepstakes.  By  accepting  prize,  winners  con¬ 
sent  to  promotional  use  of  names  and  likenesses  without  additional  compensation.  Failure  to 
comply  with  any  of  these  rules  will  disqualify  entry. 

6  Winners  List:  For  the  names  of  Prize  Winners,  send  a  stamped  self-addressed  envelope  to 
Ram  Bio  "Celebrity"  Sweepstakes,  P.O.  Box  3180,  Northbrook.  IL  60065-3180  Winners  list  will 
be  available  after  9/20/94  Sponsor:  Leaf,  Inc.  Lake  Forest,  IL  60045 


I - T 

OFFICIAL  ENTRY  FORM-NO  PURCHASE  NECESSARY 

Be  a  Rain-Bio  Celebrity  Batboy  or  Batgirl  at  a  Boston  Red  Sox  Game! 

To  Enter:  Completely  fill  out  this  official  Sweepstakes  entry  form. 

Mail  To:  Rain-Bio  “Celebrity”  Sweepstakes 
P.O.  Box  3169 
Northbrook,  IL  60065-3169 


Name 


Please  Print 


Address 


Parent’s  Daytime  Telephone 


State  Zip  (Required) 

—  □  Male  □  Female 


Age  (as  of  7/31/94) 

Ram-Bio  Batboy  Batgirl  winners  must  be  between  ages  6  and  16  as  of  7/31/94.  Check  the  box  correspond¬ 
ing  to  gender  of  the  eligible  entrant  or  an  eligible  immediate  family  member  to  accept  the  Batboy/Batgirl 
portion  of  the  prize.  (Form  must  be  complete  for  winner  notification.)  The  Rain-Bio  Batboys  and  Batgirls  will 
be  drawn  on  8/15/94  All  entries  must  be  received  by  8/12/94.  See  official  rules  for  complete  details.  Offer 
void  where  prohibited,  taxed  or  otherwise  restricted  Winners  will  not  perform  actual  batboy  duties. 
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JOHN  VALENTIN 


Continued  from  Page  1 8 

“To  me,  Cal  Ripken  is  the 
best,”  said  Valentin  thoughtfully. 
“There’s  no  doubt  about  it.  He 
doesn’t  dive  a  lot,  but  that’s 
because  he  knows  where  to  play. 
Diving  doesn’t  always  mean  you 
made  a  great  play.  Sometimes  it 
means  you  weren’t  positioned 
right. 

“I’m  not  comparing  myself 
to  anybody.  I’m  not  the  one  to 
say  I’m  better  than  anyone  else,” 
said  Valentin.  “I  would  say  I 
could  try  to  be  more  flashy,  and 
make  the  great  play,  but  I’d 
make  mistakes  trying  to  play  that 
way.  The  Red  Sox  want  me  to  make 
the  plays  and  not  make  mistakes.” 

So  Valentin  listens  to  Pesky. 
There  may  be  some  advice  about 
throwing  more  over  the  top  than 
with  a  three-quarters  motion  at 
times,  to  take  advantage  of  his 
strong  arm.  And  there  might  be 


some  talk  about  Valentin’s  ten¬ 
dency  to  one-hand  the  ball. 

But  Pesky  sees  absolutely  no 
need  for  a  major  overhaul  in 
Valentin’s  approach  to  playing  the 
position. 

“He  does  just  fine,”  said 
Pesky.  “He  gets  the  job  done.  And 
everyone  does  it  his  own  way.” 


“But  John  has  definitely 
helped  me  sharpen  things  up,” 
said  Valentin.  “If  I’m  doing 
something  he  feels  can  be 
refined,  he’ll  tell  me,  and  I’ll 
work  hard.” 

Some  things,  though,  get 
easier  over  time,  such  as  becom¬ 
ing  comfortable  in  the  big 
leagues. 

“This  being  my  second  year, 
I’m  not  going  to  go  through 
some  of  the  things  I  went 
through  last  year,”  said 
Valentin.  “Playing  at  historic 
Fenway  Park.  Playing  for  the 
Boston  Red  Sox.  The  crowds  at 
Fenway.  The  place  has  such  an  aura 
to  it.  When  it’s  new,  you  can’t  help 
but  think  of  all  those  things. 

“Now,  though,  it’s  just  playing,” 
said  Valentin.  “And  helping  the  team 
win.”  ♦ 


Red  Sox  Radio  Network 


Below  is  a  listing  of  radio  stations  in  your  area  that  carry  Boston  Red  Sox  broadcasts. 


MASSACHUSETTS 

Flagship:  Boston  WRKO  680 

Fall  River  WSAR  1480 

Falmouth  (FM)  WCIB  100.9 

Fitchburg  WEIM  1280 

Framingham  WKOX  1200 

Greenfield  WHAI  1240 

Milford  WMRC  1490 

New  Bedford  WBSM  1420 

North  Adams  WNAW  1230 

Northampton  WHMP  1400 

Pittsfield  WBEC  1420 

Southbridge  WESO  970 

Springfield  WHYN  560 

Ware  WARE  1250 

Worcester  WTAG  580 

CONNECTICUT 

Danbury  WLAD  800 

Hartford  WTIC  1080 

New  London  WNLC  1510 

Old  Saybrook  WLIS  1420 

Putnam  WINY  1350 

Willimantic  WILI  1400 


MAINE 

Augusta  WMME 

Bangor  WZON 

Bath  WJTO 

Biddeford  WIDE 

Calais  WQDY 

Calais  (FM)  WQDY 

Camden  (FM)  WQSS 

Dover/ 

Foxcroft  (FM)  WDME 

Ellsworth  WDEA 

Farmington  (FM)  WKTJ 

Mexico  (FM)  WTBM 

Norway  (FM)  WOXO 

Portland  WLPZ 

Waterville  WTVL 

NEW  HAMPSHIRE 


Berlin 

Claremont 

Concord 

Dover 

Keene 

Laconia 


WMOU 

WTSV 

WKXL 

WTSN 

WKNE 

WEMJ 


1400 

620 

730 

1400 

1230 

92.7 

102.5 

103.1 

1370 

99.3 

100.7 

92.7 

1140 

1490 


1230 

1230 

1450 

1270 

1290 

1490 


Lebanon 

Littleton 

Manchester 


WTSL 

WLTN 

WGIR 


RHODE  ISLAND 


Providence 

Warwick 

Westerly 

Woonsocket 

VERMONT 

Brattleboro 

Burlington 

Middlebury 

Newport 

Rutland 

St.  Johnsbury 

St.  Albans 

FLORIDA 

Tampa 


WPRO 

WKRI 

WERI 

WNRI 


WKVT 

WJOY 

WFAD 

WIKE 

WSYB 

WSTJ 

WWSR 


1400 

1400 

610 


630 

1450 

1230 

1380 


1490 

1230 

1490 

1490 

1380 

1340 

1420 


WFNS  910 


All  stations  AM  except  where  noted. 
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TO  THE  ONLY  GUYS  WHO  COVER  FENWAY 

BETTER  THAN  WE  DO. 


Your  Ticket  to  New  England  Sports. 


. . . ..vVpi 

"V'lT 

behind  the  scenes' 


1 994  Red  Sox 

BROADCASTERS 

A  look  at  the  people  behind  the  microphones  and  in  front  of  the  cameras. 


The  Red  Sox  Radio  Network  will  carry  every 
game  with  Joe  Castiglione  and  Jerry  Trupiano 
handling  the  play-by-play.  WRKO-AM  in 
Boston  begins  its  fifth  season  as  the  flagship 
station  for  a  network  of  54  stations  which 
blankets  New  England. 

Castiglione  is  in  his  12th  season  on  Red  Sox  radio. 
He  had  previously  covered  the  Cleveland  Indians  on  TV 
in  1979  and  on  cable  in  1982.  He  also  broadcast  the 
Milwaukee  Brewers  on  cable  in  1981.  The  Hamden, 
Conn,  native  has  announced  the  Cleveland  Cavaliers 
(NBA)  on  cable,  and  he  did  college  basketball  on  New 
England  Sports  Network  for  six  winters.  Joe  has  also 
taught  a  broadcast  journalism  course  at  Northeastern 
University  for  several  years. 

Joining  Castiglione  for  his  second  year  on  Red  Sox 
radio  is  St.  Louis  native,  Jerry  Trupiano.  Trupiano,  who 

replaced  Bob 
Starr,  is  a  gradu¬ 
ate  of  St.  Louis 
University,  where 
he  began  his 
busy  broad¬ 
casting  career  as 
a  disc  jockey  on 
the  college  radio 
station.  Since 
then,  Jerry  has 
had  an  impres¬ 
sive  list  of  broad¬ 
casting  duties.  He 
has  covered  box¬ 
ing  events,  the 
Houston  Aeros  of 
the  World  Hoc¬ 
key  Association  (1974),  the  Houston  Rockets  (1978-80), 
Southwest  Conference  Football  (1978-88)  and  the  Houston 
Oilers  (1980-89).  He  also  hosted  a  talk  show  for  14  years  in 
Houston.  Jerry’s  baseball  broadcasting  experience  includes 
play-by-play  for  the  Houston  Astros  (1985-86)  and  the 


Jerry  Trupiano  and  Joe  Castiglione. 


Montreal  Expos 
(1989-90)  as  well 
as  three  games  on 
CBS  Radio  Game 
of  the  Week 
in  1991. 


The  Red  Sox 
are  pleased  to  be 
broadcasting  to 
Spanish-speaking 

R  p  rl  y  f  cx  n  q 


once  again  this  Bobby  Serano  and  Hector  Martinez 

year  on  WROL- 

AM.  For  the  second  year,  all  the  Red  Sox  home  night 
games  will  be  broadcast.  WROL-AM  Boston  is  the  flag¬ 
ship  of  the  Carter  Radio  Network’s  five  stations  (also 
Hartford,  Lawrence,  Providence  and  Springfield)  and  has 
been  broadcasting  Red  Sox  games  in  Spanish  since  1990. 
Bobby  Serrano  returns  for  his  fifth  season 
as  broadcaster  and  is  joined  by  Hector  Martinez. 


WSBK  (TV-38)  will  be  carrying  75  games  on  televi¬ 
sion  this  season,  and  the  New  England  Sports  Network 
(NESN)  will  broadcast  74  on  cable.  ESPN  will  feature  the 
Red  Sox  on  two  of  their  Sunday  night  game  specials.  On 
the  new  Baseball  Network,  ABC  will  broadcast  four  Sox 
games  and  NBC  will  cover  six.  TV-38,  along  with  its 
New  England  network,  is  in  its  20th  season  of  Red  Sox 
coverage.  Sean  McDonough  and  Bob  Montgomery  are 
together  for  their  seventh  season.  McDonough,  in  his  sev¬ 
enth  year  as  play-by-play  man  for  the  Red  Sox,  is  regard¬ 
ed  as  one  of  the  best  in  his  field.  Last  year  was  Sean’s  sec¬ 
ond  season  calling  play-by-play  for  CBS’  nationally  tele¬ 
vised  regular  season  games,  League  Championship  games 
and  World  Series  play.  During  the  last  two  winter 
Olympics,  Sean  covered  events  for  CBS.  In  the  1992 
Games  in  Albertville,  France,  he  covered  luge  and  bob- 
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sled  events,  and  in  this  past  winter’s 
Games  in  Lillehammer,  Norway,  he 
covered  the  bobsled  competitions. 

In  addition,  Sean  has  been  a  studio 
host  for  the  Red  Sox  on  NESN,  the 
Bruins  on  TV-38  and  the  Patriots  on 
WHDH  radio.  The  South  Boston 
native  is  a  graduate  of  Syracuse 
University.  He  began  his  broadcasting 
career  with  the  Syracuse  Chiefs  of  the 
International  League  (1982-84). 

Montgomery  has  been  with  TV-38 
for  13  seasons.  He  was  a  valuable 
reserve  catcher  for  the  Red  Sox  during 
his  10-year  major  league  career.  He 
signed  with  Boston  in  1962  and  came 
to  the  majors  in  1970.  He  played  in 
387  games,  including  62  for  the  1975 
A.L.  pennant  winners,  before  an  arm 
injury  forced  his  retirement  during 
spring  training  in  1980.  Monty  did  a 
local  radio  talk  show  as  well  as  some  work  on  Red  Sox 
radio  broadcasts  prior  to  joining  the  TV-38  team  in 
1982.  He  also  announced  the  Red  Sox  on  NESN  for 
three  seasons  (1985-87). 


Sean  McDonough  and  Bob  Montgomery. 


This  is  NESN’s  11th  season  covering  Red  Sox  base¬ 
ball.  NESN  returns  with  its  talented  team  of  Remy, 
Kurtz,  Burton,  Stone  and  Larson.  Jerry  Remy  is  back  for 
his  seventh  year  as  Red  Sox  color  man  in  the  NESN 
booth.  Remy  was  a  popular  player  during  his  days  as  the 
Red  Sox  second  baseman.  His  playing  days  were  cut 
short  by  a  knee  injury  which  forced  his  retirement  during 
spring  training  in  1986.  The  Fall  River,  Mass,  native 
broke  into  the  majors  with  the  Angels  in  1975  and  was 


Tom  Larson,  Steve  Burton,  Amy  Stone,  Bob  Kurtz  and  Jerry  Remy. 


traded  to  the  Red  Sox  prior  to  the  1978  season.  He  stole 
at  least  30  bases  in  each  of  his  first  four  major  league 
seasons  and  hit  over  .300  twice  (1980  and  1981).  In  all, 
he  played  in  1,154  major  league  games  with  a  .275  aver¬ 
age.  He  was  an  All-State  second  baseman  for  Somerset 
High  School  in  1970. 

Bob  Kurtz  returns  for  his  second  season  as  Red  Sox 
play-by-play  announcer.  Kurtz,  a  native  of  Detroit,  grad¬ 
uated  from  Michigan  State  and  became  the  weekend 
sports  anchor  at  the  local  station  he  interned  for  during 
college.  Since  then,  Bob  has  handled  announcing  duties 
for  the  Detroit  Tigers  and  the  St.  Louis  Cardinals  as  well 
as  play-by-play  for  the  Minnesota  North  Stars  and  the 
Minnesota  Twins.  Bob  also  shared  the  broadcast  booth 
for  Pawtucket  Red  Sox  games  with  former  Red  Sox  Mike 
Stenhouse. 

Steve  Burton  and  Amy  Stone  return  for  another  year 
on  the  NESN  broadcast  team.  Burton  begins  his  second 
year  as  host  of  Red  Sox  Digest,  a  30-minute  pre-game 
show,  and  Instant  Replay,  the  post-game  show.  Amy 
Stone  will  again  be  NESN’s  Red  Sox  feature  reporter. 
Tom  Larson  completes  the  NESN  team  as  the  post-game 
reporter. 

For  the  convenience  of  its  viewers,  NESN  rebroad¬ 
casts  most  of  its  games  (usually  that  night  at  11:00  and 
9:00  a.m.  the  next  day). 
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Every  inning. .  .every  play. . .at  home 
and  away!  New  England  gets  all  the 
play-by-play  of  exciting  Red  Sox 
action.  Whether  you’re  at  work,  at 
home,  in  the  car,  or  wherever  you  are, 
there’s  no  reason  to  miss  a  minute  of 
the  season!  Join  Jerry  Trupiano  and 
Joe  Castiglione,  as  well  as  the  Sox  Talk 
programs  of  WRKO/AM  680  and  the 
Boston  Red  Sox  Radio  Network! 


The 
Red  Sox 
action  on 
WRKO 
&  the 
Boston 
Red  Sox 
Network 
is  brought 
to  you  in 
part  by: 


AMERICAN  AIRLINES 
AMERICAN  BRAKE  SERVICES 
THE  BOSTON  GLOBE 
THE  BOSTON  HERALD 
B&M  BEANS 
BRITISH  AIRWAYS 
CHRISTY'S 

COORS  BREWING  COMPANY 

DUNKIN'  DONUTS 

FORD  LINCOLN  MERCURY  DEALERS 

FRIENDLY  RESTAURANTS 

GARELICK  FARMS 

G.E.  PROFILE  APPLIANCES 

GETTY 

GLIDDEN  PAINT 
KENDALL  MOTOR  OIL 
LECHMERE 
LENNOX  INDUSTRIES 
LI'L  PEACH 

MASSACHUSETTS  STATE  LOTTERY 
MUTUAL  MART 

N.E.  CHRYSLER  PLYMOUTH  DEALERS 
N.E.  HONDA  DEALERS 


N.E.  JEEP  AND  EAGLE  DALERS 
N.E.  DAIRY  FARMERS 

NORTHWESTERN  MUTUAL  LIFE  INSURANCE 
PEARLE  VISION 
POLAROID 
R.C.  COLA 

ROYAL  OAK  CHARCOAL  BRIQUETS 
SEARS  BRAND  CENTRAL 
SHAWMUT  BANK 
SONY  ELECTRONICS 
SULLIVAN  TIRE 
TACO  BELL  CORP. 

TEXACO 

USAir 

VALVOLINE,  INC. 

WONDERLAND  GREYHOUND  PARK 
XTRA  MART 
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staff 

The  Manager  and  Coaches 


Butch  Hobsoim,  Manager 

Butch  Hobson's  1993  Red  Sox  contended  for  the 
lst-place  slot  for  most  of  the  season.  They  enjoyed  a  suc¬ 
cessful  start  finding  themselves  in  1st  place  on  April  20 
with  an  11-3  record.  After  a  roller  coaster  ride  in  the  stand¬ 
ings  they  resurged 
to  2nd  place,  one 
game  behind  Tor¬ 
onto  on  August  10 
at  63-49.  They  fin¬ 
ished  the  season  in 
5th  place,  80-82. 
Once  again,  injuries 
plagued  the  Sox 
and  contributed  to 
the  sub-. 500  finish. 

The  off-season 
acquisitions  of  Otis 
Nixon  and  Dave 
Valle,  the  healthy 
returns  of  Clemens, 
Dawson,  Green- 
well,  Fletcher, 
Russell  and  Viola 
and  repeat  perfor¬ 
mances  from  Mo 
Vaughn,  Danny 
Butch  Hobson,  Manager  Darwin,  Aaron 

Sele  and  Greg  Harris  should  do  much  to  bolster  the  1994 
Red  Sox  in  their  quest  for  a  championship  season. 

Hobson  was  named  Red  Sox  manager  on  October  8, 
1991  following  a  79-64,  lst-place  finish  and  playoff 
berth  at  Pawtucket.  He  was  named  International  League 
Manager  of  the  Year. 

Butch  played  for  the  Red 
Sox  from  1975-80  and  holds 
the  Red  Sox  third  base 
records  for  home  runs  (30) 
and  RBI  (112)  set  in  1977. 


The  Coaches 

Mike  Easier  has 

returned  as  the  Red  Sox 
hitting  coach  for  the  second 
year.  The  overall  team  aver¬ 
age  increased  to  .264  in  1993  Mike  Easier 


from  .246  in  1992.  Mike  was 
the  Brewers’  batting  coach  in 
1992,  and  the  team  finished 
2nd  in  A.L.  batting  at  .268.  A 
career  .293  hitter  with  six 
M.L.  clubs  (1973-87),  the 
“Hit  Man”  hit  .313  with  27 
HR  and  91  RBI  in  1984  for 
Boston. 


Gary  Allenson  is  the  Red 

Sox  new  third  base  coach  in  Gary  Allenson 

1994.  Gary  was  the  team’s 

bullpen  coach  in  1992-93.  He  managed  at  AA  New 

Britain  (1991)  and  at  A 
Lynchburg  in  1989-90  where 
he  led  that  team  to  a  lst-half 
title  in  1989.  From  1979-84 
Muggsy  was  a  Red  Sox 
catcher  and  was  named 
International  League  MVP 
and  Triple  A  All-Star  catcher 
with  Pawtucket  in  1978 
(.299,  20  HR,  76  RBI). 


Mike  Roarke  has 

Mike  Roarke  rejoined  the  Red  Sox  organi¬ 

zation  in  1994  as  the  new 
pitching  coach.  Mike  was  the  Pawtucket  pitching  coach 
from  1981-83.  He  previously  was  the  pitching  coach  in 
San  Diego  (1991-93)  and  in 
St.  Louis  (1984-90).  The 
Rhode  Island  native  has  a 
total  of  41  years  of  baseball 
experience  beginning  as  a 
catcher  in  Evansville  in  the 
Detroit  system  in  1952  fol¬ 
lowing  his  graduation  from 
Boston  College. 


John  Wathan  is  making 
his  debut  with  the  Red  Sox  as 
the  new  bullpen  coach.  From 


John  Wathan 
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If  you're  an  athlete  who  thirsts  for  more,  you  need  the  ultimate 
thirst  quencher.  Just  compare  PowerAde  to  Gatorade:  PowerAde  is  the 
Official  Sports  Drink  of  the  Olympic  Games.  It's  got  33%  more  carbohydrates 
tor  energy  than  Gatorade.  Less  sodium.  And  the  great  taste  that  makes  it  easy 
to  slam  down  all  32  ounces.  PowerAde.  You've  seen  what  it  can 
do  on  paper.  Imagine  what  it  can  do  for  your  thirst. 


more 


■ 


Before  you  pick  one, 
check  the  stats. 


(per  8-ounce  serving)  POWERADE: 

GATORADE: 

CARBOHYDRATES  (grams)  19 

14 

SODIUM  (milligrams)  70 

110 

©  1993  The  Coca  Cola  Company.  "PowerAde"  is  a  trademark  of  The  Coca-Cola  Company. 

"Gatorade"  is  a  registered  trademark  of  the  Gatorade  Company.  36  USC  380 


1992-93  with  California  John  was  a  coach  and  served  as 
interim  manager  after  Buck  Rodgers  was  injured  in  the 
team’s  bus  crash  in  May  1992.  He  managed  K.C.  (August 
1987-May  1991)  to  a  2nd-place  finish  (92-70)  in  1989. 
Wathan  enjoyed  a  15-year  pro  career  as  a  catcher  with 

the  Royals  that  included  six 
division  championships. 


Frank  White  is  the  Red 

Sox  first  base  coach  this  year. 
He  was  named  manager  of 
the  Gulf  Coast  Rookie 
League  Red  Sox  in  November 
1991  and  managed  the  club 
during  1992.  He  played  with 
the  Royals  from  1973-90  and 
won  eight  Gold  Gloves  at  sec¬ 
ond  base.  He  has  played  in 
six  ALCS,  two  World  Series 
and  five  All-Star  Games  and  was  named  the  MVP  of  the 
1980  Mid-Summer  Classic. 


Frank  White 


1994  Red  Sox  Promotions 


1:05  pm 
Monday  vs.  KC 


8:05pm  FRI  vs.  MIN 
1:05pm  SAT  vs.  MIN 


The  first  15,000  fans  (age 
15  and  under)  entering  the 
ballpark  will  receive  a 
baseball  with  a  baseball 
holder  commemorating 
the  125th  Anniversary  of 
Professional  Baseball, 
compliments  of 
Shawmut  Bank, 
the  bank  of  the  Red  Sox. 


A  ‘94-’95  Red  Sox 
Calendar/Schedule  will  be 
distributed  to  the  first  33,000 
fans  entering  the  ballpark, 
compliments  of 
Coca-Cola. 


Fenwau 


v 


Roll  CaU 


Nissen 
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1940-1960 . 

In  1941,  the  last  season  before 
the  United  States  waged  war,  base¬ 
ball  fans  witnessed  two  of  the  great¬ 
est  hitting  feats  in  baseball  history. 
Ted  Williams  batted  .406,  becoming 
the  last  man  to  bat  .400,  and  Joe 
DiMaggio  put  together  a  56-game 
hitting  streak. 

Williams  entered  the  final  day  of 
the  1941  season  with  a  .3996  batting 


average.  Since  his  average  would 
automatically  be  rounded  to  .400  if 
he  sat  out  the  scheduled  doubleheader 
at  Philadelphia,  Manager  Joe  Cronin 
asked  Williams  whether  or  not  he 
wanted  to  play  in  the  doubleheader. 
The  competitive  Williams  replied,  “I’ll 
play.  I  don’t  want  anyone  to  say  I  got 
in  through  the  back  door.” 

There  was  no  second  guessing 
Williams’  feat  —  he  chalked  up  four 
hits  in  the  first  game  and  two  hits 


in  the  second  to  finish  the  season 
at  .406. 

Before  Williams’  chase  for  .400 
heated  up,  attention  was  focused  on 
DiMaggio’s  consecutive  games  hit¬ 
ting  streak.  Beginning  on  May  15, 
DiMaggio  hit  safely  in  56  straight 
games  through  July  17.  Despite 
appearing  cool  and  calm  throughout 
the  streak,  DiMaggio  actually  devel¬ 
oped  an  ulcer  from  the  stress  and 
strain. 
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Above:  Roger  Clemens'  record-setting  20-K  game  vs.  Seattle  on  April  29,  1986  was 
one  of  many  thrills  that  the  "Rocket"  would  provide  Red  Sox  fans. 


Part  II: 
1940  —  1994 


125  YEARS  OF  BASEBALL 


$10,000  to  be  their  spokesperson 
had  the  streak  reached  57  games. 

With  more  than  500  major  lea¬ 
guers  called  to  military  service  in 


“While  Williams  and  DiMaggio 
had  the  same  level  of  intensity  and 
commitment  to  the  game  and  their 
teams,”  explained  noted  baseball  his¬ 
torian  John  Thorn,  “Williams  was 
more  flamboyant  in  his  style  while 
DiMaggio  was  almost  repressed  in 
response  to  the  pressure.” 

DiMaggio  broke  the  previous 
consecutive  games  hitting  streak  of 
44,  set  by  Willie  Keeler,  by  a  full  12 
games.  However,  a  hit  in  game  57 
would  have  meant  plenty  to 
DiMaggio  —  the  Heinze  57  compa¬ 
ny  had  already  reached  an  agreement 
to  pay  the  Yankee  first  baseman 


ANNIVERSARY 


World  War  II,  major  league  rosters 
were  stripped  of  most  of  their  stars. 
To  compensate,  players  who  would 
normally  have  been  considered  too 
young  or  too  old  to  compete  in  the 
big  leagues  filled  most  of  the  vacan¬ 
cies.  With  the  skill  level  diminished 
during  the  war  years,  baseball  revert¬ 
ed  to  the  “strategic  style”  of  the 
dead  ball  era. 

The  biggest  news  of  the  post-war 
era  came  from  the  Dodgers,  who 
integrated  professional  sports  in 
1947  with  the  introduction  of  Jackie 
Robinson.  Robinson  batted  .297 
with  29  stolen  bases  in  his  first  sea¬ 
son,  capturing  the  league’s  Rookie  of 
the  Year  honors.  Following  the 
Dodgers’  lead,  the  Cleveland  Indians 
introduced  Larry  Doby  to  the  majors 
later  that  same  season,  making  Doby 
the  first  African-American  player  in 
American  League  history. 

Baseball  was  dominated  by  two 
teams  —  the  Yankees  and  Dodgers 
—  during  the  1950s.  Led  by 
Manager  Casey  Stengel  and  players 
like  DiMaggio,  Mickey  Mantle, 
Whitey  Ford  and  Yogi  Berra,  the 
Yankees  won  11  pennants  and  eight 
world  championships  between  1947- 
1960.  The  Dodgers  won  seven  pen¬ 
nants  in  15  years,  including  their 
lone  Brooklyn  world  title  in  1955. 

Ted  Williams'  amazing  feat  of  hitting 
.400  (.406  in  1941)  remains  unbroken 
to  this  day. 


1960-1980 . 

Off  the  field,  baseball  in  the 
1960s  and  1970s  was  marked  by 
franchise  shifts,  expansion  and  the 
designated  hitter.  On  the  field,  base¬ 
ball  enjoyed  many  memorable 
moments,  including  assaults  on  two 
of  Babe  Ruth’s  home  run  records. 

In  1961,  Yankee  Roger  Maris 
achieved  the  unimaginable  when  he 
broke  Ruth’s  single-season  record  of 
60  home  runs.  Maris  and  teammate 
Mantle  had  both  made  a  chase  for 
the  Babe’s  record,  running  neck  and 
neck  until  Mantle  became  injured 
late  in  the  season. 

Breaking  Ruth’s  record  was  not 
just  a  matter  of  hitting  more  home 
runs,  but  hitting  them  in  the  same 
number  of  games.  Due  to  American 
League  expansion,  the  playing  sched¬ 
ule  had  been  increased  to  162  games 
—  eight  more  games  than  Babe  had 
needed  in  1927  to  set  the  record. 
Continued  on  Page  41 
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ED  SOX  SCORECARD 


1 994  Red 

APRIL 


SUN 

MON 

TUE 

WED 

THU 

FRI 

SAT 

1 

2 

Schedule 

JUNE 


JULY 


AUGUST 


SEPT./OCT. 


SUN  MON  TUE  WED  THU 


11 

12 

13 

14  T 
OAK 

9  15 

15  T 
OAK 
10:05 

16 

OAK 

11  05 

17  T 
OAK 
405 

18 

CAL 

11  05 

19  N 
CAL 
1005 

20  N 
CAL 
10:35 

21  N 
SEA 
10:05 

22  T 
SEA 
10  35 

23  T 
SEA 
1005 

25 

26  T 
NY 
705 

27  N 
NY 

7:05 

28  N 
NY 

1  05 

MON  TUE  WED  THU  FRI  SAT 


T=TV38  N=NESN  E=ESPN 


All  Times  are  Eastern  and  subject  to  change. 

Home  Games  ■ 


19 

20  T 

21  N 

22  T 

23 

24  T| 

CLE 

7  05 

CLE 

705 

CLE 

705 

TOR 

805 

TOR 

26  N 

27  T 

28  N 

29 

MIL 

805 

MIL 

005 

MIL 

205 

1 

4 

5 

6 

7 

8 

Here’s  one  baseball  card 
you  won’t  want  to  trade. 


After  all,  what  true  Red  Sox  fan  wouldn’t  trea¬ 
sure  the  only  credit  card  that  lets  you  take 
Fenway  Park  with  you  wherever  you  go? 

Of  course,  a  beautiful,  color  picture  of  your 
favorite  ballpark — Green  Monster  and  all — 
is  just  one  of  this  cards  many  features. 

It  also  gives  you  major  league  credit 
lines — up  to  $50,000  on  the  Gold  card 
and  up  to  $5,000  with  the  Preferred  card. 
Use  it  to  shop,  travel,  and  entertain  at 
more  than  10  million  places  around  the 
world.  Or  access  cash  with  it  at  more  than 


220,000  financial  institutions  worldwide. 
And  share  it  by  ordering  free  additional 
cards  for  family  and  friends. 

Most  of  all,  enjoy  the  toll-free,  24-hour 
Customer  satisfaction  that  makes  this  the 
only  credit  card  worthy  of  the  Red  Sox — 
and  loyal  fans  like  you. 

There  are  costs  associated  with  the  use  of  this  card. 

Please  call  us  at  1-800-847-7378  for  specific  information. 

MBNA  America®  is  a  federally  registered  service  mark  of 
MBNA  America  Bank,  N  .A. 

MasterCard®  is  a  federally  registered  service  mark  of 
MasterCard  International,  Inc.,  used  pursuant  to  license. 

©1994  MBNA  America  Bank,  N.A.  AD  1-276-94 


AttHK 

AMERICA® 


Call  today  for  your  Red  Sox  MasterCard®  card! 

1-800-847-7378 

Please  refer  to  this  code  when  calling. 


MKRS 


VISITOR'S  SCORECAR 


FIGURING 

BASEBALL  STATISTICS 

BATTING  AVERAGE  1 

1  EARNED  RUN  AVERAGE 

Divide  the  total  number  of 
hits  (H)  by  the  total  times 
at  bat  (AB). 

BA=  — 

AB 

Multiply  the  total  earned  runs  (ER)  by  9,  and  divide  the  result  by 
the  total  number  of  innings  pitched  (IP). 

era=ei}£9 

Note:  When  there  is  a  fraction  of  an  inning  pitched,  such  as  50. 1 
innings  pitched,  .1  means  1/3  (.33)  in  baseball  statistics.  Also,  .2 
means  2/3  (.66).  So,  to  figure  out  the  correct  earned  run  average, 
divide  by  50.33  or  by  50.67.  Since  there  are  3  outs  per  inning, 

.  1  inning  pitched  means  the  pitcher  only  got  1  batter  out  in  the  inning. 
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The  Authentic  Diamond  Collection.  The  same/\caps,  jerseys,  jackets  and  equipment  worn  and 
used  by  major  league  players  are  available  at^jjg^clubhouse  shops  and  fine  stores  everywhere. 


V.  / 


Major  League  Baseball  Products 
A  Part  Of  Baseball  You  Can  Call  Your  Own. 


Official  licensees:  ABC  Cap  Co.,  All-Star,  Amapro,  Bike,  Champion, 
College  Concepts,  Easton  Sports,  Franklin  Sports,  Majestic  Athletic  Wear, 
McArthur,  New  Era  Cap,  Nutmeg  Mills,  Russell,  Starter,  Swingster,  Wilson. 


©1994  Major  League  Baseball  Properties 


1994  RED  SOX  MEDIA  GUIDE 


•  Same  information  used  by  newspapers,  radio  &  television  stations 

•  Just  $8.00  per  book  (includes  postage  and  handling) 

•  1985-92  Red  Sox  Media  Guides  also  available  at  $4.50  each, 
‘93  guides  at  $5.00  (while  quantities  last) 

•  Make  checks  payable  to:  Boston  Red  Sox 


(1994  books  will  be  available  for  mailing  by  March  1.) 


NAME _ 

ADDRESS  _ 

CITY _ 

STATE _ ZIP 


Send  To: 

RED  SOX  MEDIA  GUIDE 
4  YAWKEY  WAY 
BOSTON,  MA  02215 


It's  Easy  to  Keep  Score! 

Baseball  Shorthand  is  used  by  the  news  media  to  render  every  game  more  enjoyable 
to  baseball  enthusiasts.  All  players  are  numbered  and  all  plays  recorded  by  symbols. 
For  symbols  and  examples  of  the  system,  see  below. 


CODE  NUMBER  OF  PLAYERS  AS  FOLLOWS 


Pitcher 

1 

Second  Baseman 

4 

Left  Fielder 

7 

Catcher 

2 

Third  Baseman 

5 

Center  Fielder 

8 

First  Baseman 

3 

Shortstop 

6 

Right  Fielder 

9 

SYMBOLS  FOR  PLAYS 

Single  — 

Fielder’s  Choice 

FC 

Passed  Ball 

PB 

Double  = 

Hit  by  Pitcher 

HP 

Balk 

BK 

Triple 

= 

Wild  Pitch 

WP 

Struck  Out 

K 

Home  Run 

= 

Stolen  Base 

SB 

Base  on  Balls 

BB 

Sacrifice 

SAC 

Force  Out 

FO 

Reached  Base  on  Error  E 


The  lower  left-hand  corner  of  the  scoring  block  should  be 
considered  as  home  plate.  Progress  is  counter-clockwise  with 
progress  to  first  base  indicated  in  lower  right-hand  corner,  to  sec¬ 
ond  in  upper  righthand  corner,  to  third  in  upper  left-hand 
corner  and  to  home  in  lower  left.  In  example  to  left,  batter 
reached  first  on  an  error  by  the  second  baseman,  stole  second, 
went  to  third  on  a  wild  pitch  and  scored  on  a  passed  ball.  It  is  convenient  to  shade 
the  diamond  as  shown  so  that  scoring  plays  may  be  seen  at  a  glance. 


FENWAY  PARK  GROUND  RULES 

♦  Foul  poles,  screen  poles  and  screen  on  top  of  left-field  fence  are  outside  of 
playing  field. 

♦  Ball  going  through  scoreboard,  either  on  the  bound  or  fly:  2  Bases. 

♦  Fly  ball  striking  left-center-field  wall  to  right  of  line  behind  flag  pole:  Flome  Run. 

♦  Fly  ball  striking  wall  or  flagpole  and  bounding  into  bleachers:  Home  Run. 

♦  Fly  ball  striking  line  or  right  of  same  on  wall  in  right  center:  Home  Run. 

♦  Fly  ball  striking  wall  left  of  line  and  bounding  into  bullpen:  Home  Run. 

♦  Ball  sticking  in  bullpen  screen:  2  Bases. 

♦  Batted  or  thrown  ball  remaining  behind  or  under  canvas  or  in  cylinder:  2  Bases. 

♦  Ball  striking  bevel  on  the  wall  between  the  foul  pole  in  left  field  and  the  corner 
back  of  the  flagpole,  and  bounding  into  stands  or  out  of  park:  2  Bases. 

♦  Ball  striking  top  of  scoreboard,  also  ladder  below  top  of  wall  and  bounding  out 
of  the  park:  2  Bases. 


CAN  WEAR 
YOUR 
FAVORITE 


P.O.  Box  2468 


Attleboro,  MA.  02703 

5088 


Balfour* 


L.G.  Balfour  proudly  presents 

the  Officially  Licensed  Team 
Rings  of  Major  League  Baseball, 
NBA,  NFL  and  NHL. 

ini  _ 

y  b 


Handcrafted  by  master  jewelers  who 
have  made  rings  for  numerous 
World  Series,  NBA,  Super  Bowl 
and  Stanley  Cup  Champions,  each 
American-made  ring  is  crafted  from 
Balfour  Celestrium®  which  looks  and 
feels  like  real  gold  but  will  not  tarnish. 
All  teams  are  available  in  Celestrium® 
or  Celestrium®  White,  in  full  and  half 
sizes  5  to  14.  And  your  satisfaction 
is  completely  guaranteed.  To  order,  call: 


1-800-235-6533 

Ask  us  about  our 

Easy  Payment  Plan. 
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TIM  NAEHRING 


Continued  from  Page  7 
with  my  baseball  career,  if  I  became 
a  better  person  because  of  it,  then  it 
was  all  worthwhile.” 

As  for  his  fast  start  this  season, 
Tim  said  he  had  a  goal  in  mind  when 
he  worked  out  during  the  winter. 
“Mo  Vaughn  did  something  two 
years  ago  when  he  was  going  to  be  a 
utility  platoon-type  player  with 
Carlos  Quintana.  Mo  worked  very 
hard,  and  he  won  the  job.  You  see 
somebody  accomplish  that,  and  you 
know  it  can  be  done.” 

Naehring  has  both  Hitting 
Coach  Mike  Easier  and  Manager 
Butch  Hobson  squarely  in  his  corner 
as  he  fights  to  stay  healthy  and  to 
establish  himself  in  the  big  leagues. 
“Tim  is  very  sound  fundamentally. 
He  uses  the  whole  field,  and  his  work 
habits  are  very  sound.  Tim  is  a 
strong  kid,  and  he  has  all  the  mak¬ 
ings  of  a  good  hitter,”  said  Easier. 

Hobson  is  hoping  that 
Naehring’s  streak  of  bad  luck  with 


injuries  are  behind  him,  and  as  a 
show  of  good  faith  has  established 
him  as  an  every  day  player.  “He  is 
not  blessed  with  a  lot  of  speed  and  a 
whole  lot  of  quickness,  but  he  is 
smart  and  positions  himself  well. 
He’s  got  a  good  strong  arm  that 
allows  him  to  play  deep  at  second 
and  not  rush  the  throw  at  third.  He 
has  been  a  big  plus  for  us  offensively 
and  has  done  a  very  fine  job  at  sec¬ 
ond  and  at  third.” 


ith  his  head  squarely  on  his 
shoulders,  Naehring  is  ready  to  lead 
the  Red  Sox  in  their  run  for  the 
American  League  pennant  and  a  pos¬ 
sible  World  Championship.  “I  gave 
up  a  lot  to  get  a  little  so  far.  Every 
hit,  every  RBI,  every  win  is  icing  on 
the  cake  for  me.  It’s  all  things  people 
probably  thought  I’d  never  bounce 
back  from.  Hopefully,  I  can  make 
believers  out  of  some  people.”  ♦ 


Keep  your  eye  on  the  ball  with  a  pair  of 
powerful,  super  sharp  Bushnell® 
binoculars.  Steal  the  signs.  Crowd 
the  plate.  Make  the  call.  Bushnell 
binoculars  let  you  cover  all  the 
bases  from  any  seat  in  the  stadium. 
Top  quality,  value-priced  Bushnell 
binoculars  have  been  the  sports 
fans’  favorites  for  decades.  Nobody 
gets  you  into  the  game 
like  Bushnell. 


Bushnell •  All-Star  binoculars  are  the  official 
licensed  binoculars  of  Major  League  Baseball. 


BUSHflELL 

Binoculars  by  Bausch  &  Lomb 


Get  into  the  game. 


KM 


SCH 


DMB 


ooo 


iet  m 

1  iM^lif 

SB'Sfi 

Continued  from  Page  31 


Commissioner  Ford  Frick  ruled  that 
Maris  and  Mantle  would  have  to  hit 
61  round-trippers  in  154  games  in 
order  to  get  credit  for  breaking  the 
record.  Maris  was  only  able  to 
amass  59  homers  in  the  first  154 
games.  He  hit  home  run  number  61 
on  the  final  day  of  the  season. 

“Maris  never  wanted  to  get  into 
the  turmoil  over  whether  or  not  he 
was  ‘replacing’  Ruth,”  said  Thorn. 
“He  felt  such  intense  pressure  and 
stress  during  the  1961  season  that  he 
actually  began  losing  his  hair.  Maris 
felt  especially  alone  after  Mantle  got 
hurt  because  he  was  left  to  chase  the 
ghost  of  Ruth  on  his  own.” 

On  April  8,  1974,  Ruth’s  other 
“unattainable”  home  run  record  was 
toppled  when  Braves’  slugger  Henry 
Aaron  hit  career  home  run  number 
715  off  Dodger  pitcher  A1  Downing 
in  a  game  at  Atlanta’s  Fulton  County 
Stadium. 

Interestingly,  Aaron  was  neither 
a  slugging  prospect  nor  an  outfielder 
when  he  arrived  at  the  Braves’  spring 
training  site  in  1954.  When  Bobby 
Thomson  broke  his  ankle  that 
spring,  Braves’  management  decided 
to  give  Aaron  —  a  20-year-old  sec¬ 
ond  baseman  —  a  chance  in  the  out¬ 
field.  He  went  on  to  play  2,760  of 
his  3,298  major  league  games  in  the 
outfield  and  averaged  33  home  runs 
per  season  in  his  23-year  career. 

“Aaron  had  a  great  quote  while 
chasing  Ruth’s  record,”  related 
Thorn.  “He  said  ‘I  don’t  want  them 


The  all-time  home  run  champion,  Hank  Aaron. 

Photo  courtesy  of  the  National  Baseball  Library,  Cooperstown,  NY. 


to  forget  Babe  Ruth,  I 
just  want  them  to 
remember  me.’  Aaron 
was  extraordinary  be¬ 
cause  his  performance 
did  not  decline  with  age. 

It  is  highly  unusual  for 
players  to  play  at  the 
same  level  in  their  late 
30s  as  they  did  in  their 
20s,  but  he  continued  to 
hit  home  runs  at  the 
same  level  throughout  his 
career.” 

The  Yankees  won 
four  more  pennants  and 
two  World  Series  in  the 
1960s,  while  the  Dodgers 
won  three  pennants  and 
two  World  Ch  ampion- 
ships  in  their  new  Los 
Angeles  home.  The 
“Miracle  Mets”  of  1969 
were  one  of  the  decade’s 
greatest  success  stories, 
defeating  the  heavily 
favored  Baltimore 
Orioles  in  the  World 
Series  in  only  their  sixth 
major  league  season. 

1980-Present  . 

The  era  from  1980  to  the  pre¬ 
sent  has  provided  a  level  of  competi¬ 
tive  balance  unseen  at  any  other  time 
in  baseball  history.  Seventeen  of  the 
28  teams  have  won  A.L.  or  N.L. 


pennants  between  1980-93.  Such 
parity  has  translated  into  many  tight 
pennant  races  and  record-breaking 
attendance  figures. 

The  Blue  Jays,  who  brought  the 
World  Series  to  foreign  soil  for  the 
first  time  in  1992,  repeated  the  feat 
in  1993  to  become  the  first  team 
since  the  1977-78  Yankees  to  win 
back-to-back  championships. 


Everyday  the  Herald's  sports  staff  delivers 
fresh  insights  and  unique  perspectives  into  the 
fascinating  world  of  baseball. 

They  don’t  miss  a  play  and  neither  will  you! 

Boston  Hf.r  aid 

■  sa  ■  aa  ■  SB  aB  aB  sa  ■  ■0*agBas>BgBa  aa  ■  a*  •  aB  s*  ■  SB  .  _  _  _  _  _ 
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125  YEARS  OF  BASEBALL 


A  veteran  of  23  seasons,  the  durable  Yaz. 


The  National  League  expanded 
to  Colorado  and  Florida  in  1993  and 
both  the  Rockies  and  Marlins  fin¬ 
ished  sixth  during  their  inaugural 
seasons.  The  Rockies  became  the 
first  National  League  team  to  break 
the  four  million  mark  in  attendance, 
drawing  a  major  league  leading 
4,483,350.  That  total  broke  the  for¬ 
mer  single-season  attendance  record 
set  by  the  Toronto  Blue  Jays  in  1992. 

Baseball  since  1980  has  also 
produced  a  number  of  significant 
personal  achievements.  Pete  Rose 
surpassed  Ty  Cobb  to  become  the 
all-time  hit  leader,  Rickey 
Henderson  broke  Lou  Brock’s  all- 
time  stolen  base  record,  and  Nolan 
Ryan  set  the  all-time  record  for 
strikeouts. 

Since  1967  there  have  been 
many  great  moments  in  Red  Sox  his¬ 
tory.  That  was  the  year  of  the  won¬ 
derful  “Impossible  Dream”  pennant 
when  the  Red  Sox,  led  by  the  heroics 
of  MVP  Carl  Yastrzemski  and  Cy 
Young  Award  pitcher  Jim  Lonborg, 
stunned  the  baseball  world  with 
their  surge  into  the  World  Series 
against  St.  Louis. 

After  several  near  misses,  anoth¬ 
er  pennant  flew  over  Fenway  Park 
when  a  new  group  of  young  players 


in  1975,  led  by  stellar  rookies  Fred 
Lynn  and  Jim  Rice,  joined  Yaz  and 
pitcher  Luis  Tiant  to  spark  a  banner 
year.  After  the  Sox  swept  defending 
champion  Oakland  in  the  American 
League  Championship  Series,  Tiant 
shut  out  heavily  favored  Cincinnati, 
6-0,  in  Game  One  of  the  World 
Series  in  Fenway. 

In  Game  Four  in  Cincinnati 
Tiant  again  beat  the  “Big  Red 
Machine,”  this  time  5-4  with  a  163- 
pitch,  complete  game  victory  as  the 
Reds  left  the  bases  loaded  in  the  last 


of  the  ninth.  Game  Six  produced  the 
famous  Carlton  Fisk  game-winning 
home  run  down  the  left-field  line 
that  led  off  the  last  of  the  12th 
inning  to  tie  the  series  at  three  games 
apiece. 

A  stellar  cast  of  All-Stars  includ¬ 
ing  Fisk,  Yaz,  Lynn,  Rice,  Rick 
Burleson,  Jerry  Remy,  Dwight  Evans, 
Butch  Hobson  and  George  Scott, 
produced  97  wins  in  1977,  99  in 
1978  and  91  in  1979,  but  the  Sox 
were  unable  to  finish  first  in  the 
Continued  on  Page  5 1 


THE  WATERFORD 


CRYSTAL  RED  SOX 


BASERALL 


ATFILENE’S... 


IF  II  ILE  N  IE'S 


Proudly  display  your  support  for 
New  England’s  team  with  our 
exclusive  Waterford  Crystal 
Baseball.  This  full  lead  crystal 
collector’s  baseball  features  the 
Boston  Red  Sox  logo 
masterfully  engraved  on  the 
face.  Available  in  Filene’s  stores 
throughout  New  England  or  by 
phone.  $125 

To  shop  by  phone, 
dial  1'800‘FILENES 

Waterford  Crystal  (D.  290)— Boston,  Chestnut 
Hill,  South  Shore,  Natick,  Emerald  Square, 
North  Shore  and  Holyoke,  MA;  all  CT  stores 
except  Waterford;  Pheasant  Lane,  NH. 
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Celebrate  125  years  of 
Major  League  Baseball  with 
the  best  in  authentic  and  replica 
merchandise.  The  Red  Sox  Clubhouse... 
for  all  your  favorite  teams  in  ever)  league. 


BOSTON 

RED  SOX 


Clubhouse 


NCAA 


NORTHS  MORE  MALL  •  BURLINGTON 
EMERALD  SQUARE  MALL 


’  ■ 


mm 


Productivity,  consistency  and  reliability^ 
are  the  stuff  championships  are  made  of.  They 
also  make  for  good  business.  So  does  the 
harp  copier  line-up. 

From  high-volume  models  that 
automatically  collate,  insert  and  staple,  to 
modular  systems  that  grow  as  your 
business  does,  to  compacts  that  fit  small 
offices  and  budgets  alike,  Sharp  copiers 
represent  what's  possible  in  copier 
technology.  In  fact,  Sharp's  SD-3075  is  the 
most  reliable  high-volume  copier  ever 
tested  by  Buyers  Lab.  That  means  increased 
productivity  and  lower  operating  costs. 

See  how  the  right 

Sharp  copier  can  make  |=!  w  Humi  g 
your  team  the  best  in  the  Jf1®1 
game.  Call  for  a  free  copy  of 
Sharp's  new  Winning  Game  / 

Plan  Video. 

Or  fax  1-800-3-SHARP-3. 


i 


k 

COPIER  VI  D  e  0| 


--  FREE  VIDEO 

YOU  NEED  A 
WINNING  GAME  PLAN. 
CALL  1-800-BE-SHARP 


HARR 


M  SHARP  MINDS 
SHARP  PRODUCTS 


GAN1ZERS 


CODE  OF  CONDUCT 


FENWAY 


<r 
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PARK 


Welcome  to  friendly  Fenway  Park,  home 
of  the  Boston  Red  Sox.  To  preserve  the 
family  atmosphere  and  to  ensure  that  your  visit  is  safe, 
enjoyable,  and  memorable,  please  adhere  to  the 
following  guidelines  of  behavior  in  the  ballpark. 

1.  The  following  items  are  prohibited:  beach  balls  or 
inflatable  objects  of  any  kind,  alcoholic  beverages,  glass 
bottles,  cans  or  containers  of  any  sort,  and  offensive  articles 
or  objects.  No  banners  will  be  allowed  into  the  ballpark  to 
be  hung  or  paraded. 

2.  Any  person  observed  with  offensive  articles, 
or  using  offensive  language,  will  be  promptly 
ejected  from  the  park.  Disorderly  behavior  of 
any  kind  will  not  be  tolerated  and  will  result  in 
appropriate  action  by  the  Boston  Police. 

3.  Fans  are  permitted  to  keep  foul  balls  hit  into 
the  stands  as  souvenirs.  However,  fans  must 
not  go  onto  the  field  or  interfere  in  any  way 
with  a  ball  in  play.  Fans  interfering  with  play  or 
entering  onto  the  field  will  be  subject  to  imme¬ 
diate  ejection,  arrest,  and  prosecution. 


4.  There  are  designated  non-alcohol  and  no 
smoking  sections:  Grandstand  Sections  32  and 
33.  In  addition,  Sections  1  and  2  have  been  des¬ 
ignated  no  smoking  sections.  These  sections 


PARK 


home  or  the 

BOSTON 
RED  SOX. 


i 


have  been  set  aside,  and  no  alcoholic 
beverages  and/or  smoking  will  be  allowed  in  these 
areas.  Red  Sox  Security  will  strictly  enforce  this  prohibition. 

5.  It  is  illegal  for  individuals  to  offer  tickets  for  resale  to  the 
public.  Failure  to  adhere  to  this  policy  could  result  in  arrest 
and  criminal  prosecution. 

6.  Laws  prohibiting  consumption  of  alcoholic  beverages  by 
minors,  illegal  drugs,  and  disorderly  conduct  of  any  kind, 
including  intoxication,  will  be  strictly  enforced  in  Fenway  Park. 

7.  The  throwing  of  any  object  in  the  stands  or 
onto  the  playing  field  is  strictly  prohibited. 

Those  engaging  in  such  conduct  will  be  subject 
to  immediate  ejection. 

8.  Persons  not  occupying  the  seat  for  which 
they  are  ticketed  will  be  subject  to  ejection  from 
the  ballpark. 


The  Boston  Red  Sox  make  every  effort  to  ensure 
that  all  fans  are  able  to  enjoy  the  game  in  com¬ 
fort.  For  the  convenience  of  our  fans,  Ushers 
and  Security  are  posted  throughout  the  ballpark. 
In  addition,  Customer  Service  Booths  are  located 
on  the  main  concourse  behind  home  plate  and 
in  the  Bleachers.  Any  fan  in  need  of  assistance 
of  any  kind  is  urged  to  visit  Customer  Service 
where  trained  staff  people  are  ready  to  assist. 


Continued  from  Page  1 5 

including  the  World  Series,  then  all 
of  the  1968  campaign.  His  career 
appeared  ended  because  of  deterio¬ 
rating  vision  in  his  left  eye. 

But  Tony  C.  once  again  showed 
the  courage  and  determination  that 
were  so  important  in  his  makeup.  In 
1969,  he  made  a  comeback  that 
many  baseball  people  considered  a 
miracle.  He  batted  only  .255,  but  he 
hit  20  homers  and  drove  in  82  runs 
while  playing  141  games. 

After  a  pleasant  winter,  he 
returned  in  1970  and  hit  36  homers 
with  116  RBI  in  146  games,  even 
though  he  was  hit  by  a  pitch  eight 
times,  a  career  high. 

Then  Tony,  and  his  family,  were 
shocked.  The  Red  Sox  broke  up  the 


brother  combination  of  Tony  and 
Billy.  Tony  was  traded  to  California. 
He  then  began  suffering  again  from 
recurring  eye  problems.  He 
appeared  in  only  74  games  for  the 
Angels  in  1971,  batting  .222  with  4 
homers  and  15  RBI.  Then,  faced 
with  a  demotion  to  try  to  regain  his 
form  in  the  minors,  he  retired  again. 

Tony  got  the  urge  to  play  again 
and  went  to  the  Instructional  League 
for  the  Red  Sox  in  the  fall  of  1974. 
He  tried  to  come  back  as  a  pitcher. 
That  didn’t  work  out,  but  he  staged 
another  stirring  comeback  in  spring 
training  in  1975,  regaining  a  job 
with  the  Red  Sox.  On  Opening  Day 
1975  in  Fenway  against  Milwaukee, 
he  got  the  team’s  first  hit,  a  single  in 
the  first  inning.  Then  three  days 
later  in  Baltimore,  he  hit  the  Sox’ 


first  home  run.  The  comeback, 
though,  lasted  just  21  games  before 
he  had  to  retire  for  good  in  June. 

Tony  began  a  new  career  as  a 
sportscaster,  but  on  Jan.  9,  1982, 
while  being  driven  to  the  airport  in 
Boston  by  Billy,  he  suffered  a  mas¬ 
sive  heart  attack.  Totally  disabled, 
he  was  in  and  out  of  hospitals  and 
nursed  by  his  family  until  he  died  on 
Feb.  24,  1990.  He  was  45.  ♦ 


For  information  on  the 
Tony  Conigliaro  Award, 
see  Page  63. 
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FRIENDLY  FENWAY  PARK 


ROOF  BOX  SEATS 


500  CLUB 


PRIVATE  SUITES 


RESERVED  GRANDSTANO 

UPPER  BOX  SEATS  . 

FIELD  BOX  SEATS 


ROOF  BOX  SEATS 


□  Field  Box  Seats  ....$20.00 

□  Infield  Roof 

Box  Seats . $18.00 

□  RF  Roof 

Box  Seats . $16.00 

■  Upper  Box  Seats. ..$16. 00 

□  Reserved 

Grandstand . $12.00 

■  Bleachers . $8.00 


BUY  RED  SOX  TICKETS  IN  ADVANCE 


MANAGEMENT  RESERVES  THE  RIGHT  TO  LIMIT  THE  NUMBER  OF  TICKETS  PURCHASED  ON  SPECIFIC  DATES 


HOW  TO  ORDER  AND  PAY  FOR  YOUR  TICKETS 

•  WALK-UP 

Visit  the  Red  Sox  Ticket  Office  at  Fenway  Park. 

Call  617/267-1700  for  office  hours. 

Visit  the  Boston  Red  Sox  Clubhouse  Shops  in  the 
Burlington  Mall,  Emerald  Square  Mall  and  the  North 
Shore  Mall.  Besides  great  souvenirs  and  sports  apparel, 
fans  can  purchase  Red  Sox  tickets  between  the  hours  of 
10:00  AM  and  5:00  PM  on  Monday  through  Saturday. 

•  BY  MAIL 

Send  your  name,  group  name  (if  applicable),  mailing 
address,  a  day  and  evening  phone  number  along  with 
specific  game  dates,  number  of  tickets  and  price  of  tick¬ 
ets  desired.  Please  add  three  dollars  per  order  for  han¬ 
dling  charge.  Enclose  check(s)  or  money  order(s)  payable 
to:  Boston  Red  Sox. 

MAIL  PAYMENT  TO: 

Boston  Red  Sox  Tickets 
4  Yaw  key  Way 
Fenway  Park 
Boston,  MA  02215-3496 


MAIL  GROUP  ORDERS  TO: 

Boston  Red  Sox  Group  Sales 
4  Yawkey  Way 
Fenway  Park 
Boston,  MA  02215-3496 

If  using  MasterCard.  Visa  or  Discover,  please  include 
credit  card  number,  expiration  date  and  card-holder's 
signature. 

•  BY  PHONE 

MasterCard,  Visa  or  Discover  are  accepted.  When  charg¬ 
ing  tickets  by  phone,  please  have  your  card  number  and 
expiration  date  ready.  Call  617/267-1700  to  charge  all 
orders.  Groups  of  40  or  more  should  call  Group  Sales  at 
617/262-1915. 

For  the  hearing-impaired,  phone  TDD  617/236-6644. 

•  BY  FAX 

Complete  information  requested  for  mail  orders  (see 
BY  MAIL  above)  and  charge  to  your  MasterCard,  Visa  or 
Discover  by  calling  the  FAX  line  at  617/236-6640. 
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Every  night,  over  five  hundred  thousand  pounds 
of  packages  race  through  our  brand  new  Indianapolis 

hub,  the  central  facility 

■  for  Express  Mail® 

The  action  begins 
after  midnight,  when 
dozens  of  Postal  Service 
jets  converge  on  our 
central  facility,  bearing 

packages  from  across  the  country.  Their  cargo  is 
swiftly  removed,  sorted,  and  reloaded;  by  3  a.m.,  the 
last  jet  has  sped  off  into  the  night. 


Short  hours  later,  the  overnight  race  has  run  its 
course  and  the  Express  Mail  packages  reach  their  final 
destinations.  Tracked,  traced  and  guaranteed. 

If  you'd  like  to  see  how  fast  Express  Mail  can 
move,  you  don't  have  to  go  to  Indianapolis.  _ 

Call  1  800THE-USPS  ext.  476 
for  a  free  Express  Mail 
Starter  Kit.  From  just  $9.95, 
it  should  be  just  your  speed.  jj 

When  you  want 
overnight,  guaranteed,  we 
deliver  for  you. 


UNITED  STATES 


POSTAL  SERVICE 


©  1993  U  S  Postal  Service 


We  Deliver  For  You. 
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TO  BROCKTON 


William  F.  Weld,  Governor;  Argeo  Paul  Cellucci,  Lieutenant  Governor;  James  J.  Kerasiotes,  Secretary  &  MBTA  Chairman;  John  J.  Haley,  Jr.,  General  Manager 
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&  PTS  WEST 
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IMon-Chartered  Buses 

Non-chartered  buses  arrive  at  Park  Square,  Government 
Center,  North  and  South  Stations.  Take  Green  Line 
Riverside  Car  (MBTA)  to  Kenmore  Square  exit  or  Fenway 
Park  exit.  Chartered  buses  disembark  at  Fenway.  Check 
your  local  charter  service. 

(Red  Sox  encourage  patrons  to  use  public  transportation 
whenever  possible.) 


Some  of  the  private  bus  companies  with  charter  service 
to  Fenway  Park: 

•  Peter  Pan  .  Arrow  Coach  Lines 

•  Longuil  Trans.  •  Dube  Bus  Lines 

•  Vermont  Transit  .  Creative  Tours 

•  Maine  Line  •  Dattco  Bus  Tours 

•  Fitchburg  &  Leominster  Street  Railway  Co. 


SmarTraveler 


Real  time  commuter  information.  Any  route.  Any  time. 

3  7  4  -  1  2  3  4 


SOUTH 

STA. 


Public  Parking  Available  At 

Prudential  Center  Garage 
Somerset  Parking  (400  Commonwealth) 
Riverside  Station 
Government  Center  Garage 
Various  MBTA  Stops 


Boston  University  Lots  in  Kenmore  Square  at: 
Newbury  St.  and  Kenmore  St. 

30  Deerfield  St. 

Granby  St.  and  Commonwealth  Ave. 


(T)ake  Us  Out  to  the  Ballgame 


Avoid  traffic  and  parking  worries.  Take  the  T  to  the  Red  Sox. 

The  MBTA  runs  service  to  every  Boston  Red  Sox  home  game. 

Take  Green  Line  trolley  service  to  Kenmore  or  Fenway  Park  stations;  or 

Take  "Fenway  Flyer"  commuter  rail  service  (available  on  the  Framingham, 
Franklin,  and  Attleboro  lines)  to  Yawkey  Station. 


For  schedule  and  fare  information, 
call  (61 7)  722-3200. 

Persons  who  are  hearing  impaired  may  call:  TDD  (617)  722-5146. 
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§  Boston  Edison 

Electricity.  Simply  Better. 

For  the  Environment,  the  Economy,  and  You. 


Lawnmowers  Cause 


As  Much  Air  Pollution 


As  3.5  Million  Cars 


Driven  16,000  Miles. 


That's  a  lot  of  smog  for  vehicles  that  don't  travel  past 
the  front  yard.  But  now  there  are  electric  lawnmowers 
that  are  actually  cordless.  By  switching  from  gas-powered 
to  electric  mowers,  we  can  reduce  chemical  emissions  by 
70%,  and  virtually  eliminate  carbon  monoxide  emissions. 

A  cordless  electric  mower 
uses  so  little  energy,  it  costs  less 
than  $4.00  per  year  to  operate. 

You  need  only  replace  the  battery 
every  seven  years. 

If  all  residential  lawns  in 
America  were  cut  with  electric 
mowers,  there  would  be  a  net  re¬ 
duction  in  energy  consumption  of 

Over  2.2  million  barrels  Of  Oil  a  year.  The  cordless  electric  lawnmower. 


The  Future  is  Today. 


Electric  cars,  buses,  trucks,  manufacturing  equipment. 
Cordless  electric  lawnmowers.  Microwave  clothes  dryers. 
This  isn't  science  fiction.  It's  starting  to  happen  today. 
Boston  Edison  is  leading  the  way,  and  you  can  join  us  by 
using  these  electric  technologies  and  those  of  the  future. 


For  a  free  copy  of  a  catalog  featuring  the  cordless  electric  mower  and  other  clean 
electric  technologies,  call  1-800-914-2532  during  normal  business  hours. 


Each  Year,  Gas-Powered 


Continued  from  Page  42 


125  YEARS  OF  BASEBALL 


rugged  A.L.  East.  The  1977  team 
bashed  a  club-record  213  home  runs, 
including  eight  on  July  4  in  Fenway 
Park  against  Toronto. 

The  exciting  1978  season  culmi¬ 
nated  in  the  Red  Sox  winning  their 
final  eight  games  and  12  of  the  last 
14  to  force  a  tie  with  New  York,  and 
the  second  playoff  game  in  A.L.  his¬ 
tory.  Unfortunately,  a  Bucky  Dent 
three-run  home  run  with  two  outs  in 
the  seventh  inning  wiped  out  a  2-0 
Sox  lead.  When  Yaz  popped  out 
with  two  on  to  end  the  game,  the 
Yankees  took  the  pennant,  5-4. 

The  1980’s  featured  hitting 
heroics  by  Rice,  Evans  and  newcom¬ 
er  Wade  Boggs,  plus  the  tremendous 
pitching  feats  of  Roger  Clemens. 
The  fire-balling  “Rocket  Man”  ignit¬ 
ed  the  1986  season  with  his  record- 
smashing,  20-strikeout,  3-1  win  vs. 
Seattle  in  April,  and  a  14-0  record 
into  July.  The  Red  Sox  cruised  to 
their  first  pennant  since  1975  as 
Clemens  won  the  first  of  his  three  Cy 
Young  Awards  with  a  24-4  record. 

Sparked  by  Dave  Henderson’s 
two-out,  two-run,  ninth-inning  home 
run  in  Game  5,  the  Red  Sox  went  on 
to  win  7-6  in  11  innings  to  escape 
elimination.  When  Dennis  Boyd  and 
Clemens  won  the  next  two  games  in 
Fenway,  the  Red  Sox  were  A.L. 
champions  and  earned  the  right  to 
face  the  New  York  Mets  in  the 
World  Series. 

That  cherished  World 
Championship  again  eluded  the  Red 


Sox  as  they  lost  in  seven  games  to 
the  Mets,  despite  some  great  pitching 
by  Bruce  Hurst  who  won  Games  1 
and  5,  1-0  and  4-2,  respectively. 

“Morgan’s  Magic”  captivated 
Boston  in  July  of  1988  when  third 
base  coach  Joe  Morgan  replaced 
John  McNamara  as  manager  July  14 
with  the  team  tied  for  fourth  place, 
nine  games  behind  Detroit.  The  Red 
Sox  swept  an  11-game  homestand, 
and  won  12  straight  and  19  of  20  to 
move  into  a  first-place  tie.  The  surg¬ 
ing  Sox  also  won  19  straight  in 
Fenway  Park  as  part  of  a  24-game 


The  slugging  heroics  of  Jim  Rice. 


home  victory  string  that  set  a  new 
A.L.  record.  The  Sox  won  the 
Eastern  Division  title  but  fell  to 
Oakland  in  four  straight  in  the 
A.L.C.S.  including  two  games  by  one 
run  in  Fenway  Park. 

There  were  more  memorable 
moments  in  1990  when  the  clutch 
relief  pitching  of  Jeff  Reardon  and  a 
diving,  game-saving  catch  by  Tom 
Brunansky  in  the  ninth  inning  of  the 
final  game  against  Chicago  produced 
the  team’s  third  Eastern  Division  title 
in  five  years. 

In  1992  Reardon  saved  a  1-0 
win  in  Fenway  against  the  Yankees 
to  break  Rollie  Fingers’  all-time 
career  save  record.  In  1993  the  Sox 
had  a  25-5  stretch,  including  a  10- 
game  winning  streak  in  Fenway 
Park,  that  brought  the  team  from  13 
games  behind  on  June  20  to  a  first- 
place  tie  July  25.  Buoyed  by  the 
slugging  of  Mo  Vaughn,  a  strong 
season  by  Danny  Darwin  and  a  mid¬ 
season  spark  from  rookie  pitcher 
Aaron  Sele,  the  Sox  remained  in  con¬ 
tention  until  the  end  of  August  when 
a  rash  of  injuries  decimated  the 
pitching  staff. 

The  unique  history  of  the  Red 
Sox  continues  in  1994  with  the  emer¬ 
gence  of  a  strong  infield  of  Vaughn, 
Tim  Naehring,  John  Valentin  and 
Scott  Cooper,  all  from  the  club’s 
farm  system,  plus  veteran  sparkplug 
Scott  Fletcher,  and  an  exciting  new 
element  in  speedy  centerfielder  and 
leadoff  hitter,  Otis  Nixon.  ♦ 


Relive  Your  Day  at  Fenway  Forever! 

“  My  Day  At  Fenway  Park  !’ 

The  Personalized  Red  Sox  Book  for  All  Ages! 

Includes  your  name,  hometown,  and  more! 

Pick  up  an  order  form  at  Fenway  Park  or  call 

1-800-FENWAY6 


1994  Scorebook  Magazine 


51 


♦  ♦  ♦ 
♦ 

♦ 

♦ 

♦ 

♦ 

♦ 

♦ 

♦ 

♦ 

♦ 

♦ 

♦ 

♦ 

♦ 

♦ 

♦ 

♦ 

♦ 

♦ 

♦ 

♦ 

♦ 

♦ 

♦ 

♦ 

♦ 

♦ 

♦ 

♦ 

♦ 

♦ 

♦ 

♦ 

♦ 

♦ 

♦ 

♦ 

♦ 

♦ 

♦ 

♦ 

♦ 

♦ 

♦ 

♦ 

♦ 

♦ 

♦ 

♦ 

♦ 

♦ 

♦ 

♦ 

♦  _ 

♦  V 

♦ 

♦  ♦  ♦ 


♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦ 

STEP  UP  TO  THE  PLATE  AND 
HELP  STRIKE  OUT  CANCER! 

Play 


And  Help  Raise  9 1,000,000  For 

The  Jimmy  Fund 


COME  TO  STOP  &  SHOP 

JUNE  5-JUL  Y  30 

GREA  T  PRIZES!  GREA  T  FUN! 
AND  ALL  FOR  A  GREA  T  CA  USE! 


SFOPa 

SHOP. 


'he  : 

immyFund 

DANA -  FAR  B  E  R 
CANCER  INSTITUTE 
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by  John  Grabowski 


BEFODE  AND  AFTER 

Listed  below  are  40  words  which  can  be 
found  in  any  dictionary.  If  you  add  a  let¬ 
ter  in  front  of  each,  and  another  letter  at 
the  end,  you  can  form  the  name  of  a 
player  who  appeared  in  the  majors  last 
season.  See  how  many  you  can  identify. 


18.  _  LICE  _ 

19.  _  LIVE  _ 


20.  _  LOWER  _ 


Answers  on  Page  55 


CALLING  ALL  PITCHERS 

When  a  manager  wants  a  relief  pitcher  to  start  loosening  up,  he  just 
picks  up  the  phone  and  puts  in  a  call  to  the  bullpen.  But  suppose  he 
forgets  the  number!  Wouldn't  it  make  things  a  whole  lot  easier  if  he 
could  simply  dial  the  pitcher's  name?  Below  are  listed  the  names  of 
25  relievers  from  last  season  with  their  names  encoded  as  phone  num¬ 
bers.  How  many  can  you  decipher? 


1. 

2. 

3. 

4. 

5. 

6. 

7. 

8. 

9. 

10 
11 

12.  437- 


223-2738 

632-2426 

373-3626 

722-6526 

756-2862 

235-4632 

522-5766 

844-4736 

225-5273 


13.  463-3626 

14.  568-3736 

15.  338-8377 

16.  964-5377 

17.  782-6866 
967-7355 

19.  482-4292 

20.  467-7243 

21.  288-2437 

22.  327-7376 

23.  526-3786 

24.  737-8423 


732-7366 


OH  THE  OUTS 

Listed  below,  in  jumble  form,  are  the  names  of  25  outfielders  who 
appeared  in  the  major  leagues  last  season.  Rearrange  each  of  the  pairs 
of  letters  in  each  set  to  spell  out  the  name  of  the  player.  Do  not 
rearrange  the  letters  within  each  pair.  See  how  many  you  can  decode. 


1. 

YC  TO  HE  OT  NR 

13. 

2. 

SE  DH  VI  UL  DA 

14. 

3. 

LT  CU  ER  MI  YL 

15. 

4. 

FF  Nl  CO  )E  NE 

16. 

5. 

LA  IN  NE  RK  GE 

17. 

6. 

IT  MA  EN  WH  RK 

18. 

7. 

EO  AK  RS  jO  UL 

19. 

8. 

RO  MA  BE  NA  RU 

20. 

9. 

VO  DE  HI  NW  TE 

21. 

10. 

UR  LI  EL  KS  SB 

22. 

11. 

RO  OU  NY  NT  BI 

23. 

12. 

ER  ST  VI  AN  JA 

24. 

25.  ON  PA  LL  UL 

Z  DR  UN  PE 


Rl  WY 


BO  YK 
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1943  WORLD  SERIES  1954  WORLD  SERIES 
(#21 8)  24  minutes  (#1 28)  40  minutes 
Mew  York  vs  St.  Louis  Mew  York  vs  Cleveland 

1944  WORLD  SERIES  1955  WORLD  SERIES 
(#219)  25  minutes  (#127)  44  minutes 
St.  Louis  vs  St.  Louis  Brooklyn  vs  New  York 

1945  WORLD  SERIES  1956  WORLD  SERIES 
(#220)  28  minutes  (#1 26)  45  minutes 
Detroit  vs  Chicago  New  York  vs  Brooklyn 

1946  WORLD  SERIES  1957  WORLD  SERIES 
(#221 )  32  minutes  (#176)  47  minutes 

St.  Louis  vs  Boston  Milwaukee  vs  New  York 

1947  WORLD  SERIES  1958  WORLD  SERIES 
(#222)  38  minutes  (#177)  40  minutes 
New  York  vs  Brooklyn  New  York  vs  Milwaukee 

1948  WORLD  SERIES  1959  WORLD  SERIES 
(#223)  40  minutes  (#178)  39  minutes 
Cleveland  vs  Boston  Los  Angeles  vs  Chicago 

1949  WORLD  SERIES  1960  WORLD  SERIES 
(#224)  38  minutes  (#1 25)  47  minutes 

New  York  vs  Brooklyn  Pittsburgh  vs  New  York 

1950  WORLD  SERIES  1961  WORLD  SERIES 
(#225)  33  minutes  (#179)  37  minutes 
New  York  vs  Philadelphia  New  York  vs  Cincinnoti 

1951  WORLD  SERIES  1962  WORLD  SERIES 


1965  WORLD  SERIES 
(#182)  37  minutes 

Los  Angeles  vs  Minnesota 

1966  WORLD  SERIES 

(#183)  44  minutes 
Baltimore  vs  Los  Angeles 

1967  WORLD  SERIES 
(#124)  44  minutes 
St.  Louis  vs  Boston 

1968  WORLD  SERIES 
(#123)  46  minutes 
Detroit  vs  St.  Louis 

1969  WORLD  SERIES 
(#122)  45  minutes 
New  York  vs  Baltimore 

1970  WORLD  SERIES 
(#184)  40  minutes 
Baltimore  vs  Cincinnati 

1971  WORLD  SERIES 
(#185)  37  minutes 
Pittsburgh  vs  Baltimore 


1972  WORLD  SERIES 
(#121)  44  minutes 
Oakland  vs  Cincinnati 

1973  WORLD  SERIES 
(#186)  43  minutes 
Oakland  vs  New  York 

1974  WORLD  SERIES 
(#187)31  minutes 
Oakland  vs  Los  Angeles 

1975  WORLD  SERIES 
(#120)  38  minutes 
Gndnnati  vs  Boston 

1976  WORLD  SERIES 
(#188)  30  minutes 
Gncinnati  vs  New  York 

1977  WORLD  SERIES 
(#119)  34  minutes 


1990  WORLD  SERIES 
(#111)  60  minutes 
Gncinnati  vs  Oakland 

1991  WORLD  SERIES 
(#161)  80  minutes 


1979  WORLD  SERIES 
(#189)  36  minutes 
Pittsburgh  vs  Baltimore 

1980  WORLD  SERIES 
(#117)  39  minutes 

Philadelphia  vs  Kansas  City  Minnesota  vs  Atlanta 

1981  WORLD  SERIES  1992  WORLD  SERIES 
(#116)  40  minutes  (#1 93)  60  minutes 
Los  Angeles  vs  New  York  Toronto  vs  Atlanta 

1982  WORLD  SERIES 
(#175)  42  minutes 
St.  Louis  vs  Milwaukee 

1983  WORLD  SERIES 
(#190)  37  minutes 
Baltimore  vs  Philadelphia 

1984  WORLD  SERIES 
(#191)  39  minutes 


1993  WORLD  SERIES  (#232)  60  minutes 
Toronto  vs  Philadelphia 


New  York  vs  Los  Angeles  Detroit  vs  San  Diego 

1978  WORLD  SERIES  1 985  WORLD  SERIES 
(#1 1 8)  35  minutes  (#1 92)  38  minutes 
New  York  vs  Los  Angeles  Kansas  City  vs  St.  Louis 

1986  WORLD  SERIES 


(#226)  38  minutes 

New  York  VS  New  York 

1952  WORLD  SERIES 
(#227)  32  minutes 
New  York  vs  Brooklyn 

1953  WORLD  SERIES 
(#228)  37  minutes 
New  York  vs  Brooklyn 


(#180)  39  minutes 
New  York  vs  San  Francisco 

1963  WORLD  SERIES 
(#181)  43  minutes 

Las  Angeles  vs  New  York 

1964  WORLD  SERIES 
(#174)  45  minutes 
St  Louis  vs  New  York 


ALL  VIDEOS  ONLY  $19.95  each 

(plus  shipping  +  handling) 

Call  FREE  anytime  to  order 

1-800-899-6521 


Relive  the  thrills  and  the  drama  of  the  greatest  spectade 
—  with  the  Official  World  Series  Videos 
Your  Team,  your  memories, 
your  World  Series  Video  Collection 


(#115)  34  minutes 
New  York  vs  Boston 

1987  WORLD  SERIES 
(#114)  55  minutes 
Minnesota  vs  St.  Louis 

1988  WORLD  SERIES 
(#113)  60  minutes 

Los  Angeles  vs  Oakland 

1989  WORLD  SERIES 
(#1 1 2)  60  minutes 
Oakland  vs  Son  Francisco 

Winning  teams  are  indicated  in  bold 


wm 


SPECIAL  TEAM  COLLECTIONS  1943*1993 

20  NEW  YORK  YANKEES  WORLD  SERIES  (#229) 

Retail  $399.00.  Sale  $299.95.  SAVE  $99.95* 

15  BROOKLYN  &  L.  A.  DODGERS  WORLD  SERIES  (#230) 

Retail  $299.25.  Sale  $224.95.  SAVE  $74.30* 

9  ST.  LOUIS  CARDINALS  WORLD  SERIES  (#231) 

Retail  $1 79.55.  Sale  $  1 39.95.  SAVE  $39.60* 

6  BALTIMORE  ORIOLES  WORLD  SERIES  (#202) 

Retail  $1 19.70.  Sale  $94.95.  SAVE  $24.75* 

6  CINCINNATI  REDS  WORLD  SERIES  (#203) 

Retail  $1 19.70.  Sale  $94.95.  SAVE  $24.75* 

6  OAKLAND  ATHLETICS  WORLD  SERIES  (#204) 

Retail  $1 19.70.  Sale  $94.95.  SAVE  $24.75* 

ALL  51  WORLD  SERIES  VIDEOS  (#233) 

Retail  $1,016.95.  Sale  $699.95.  SAVE  $317.00* 

‘Plus  Shipping  and  Handling 


ORDER  FORM/REMIT  TO:  MLB  HOME  VIDEO,  1  BASEBALL  BLVD.,  CHURCH  HILL,  MD  21690  j, 

_  PRODUCTS  ORDERED:  ALL  TAPES  ONLY  $19.95  EACH.*  | 


Nome 


Address 


CATALOG# 


NAME  Of  ITEMS 


City 

State/Zip 


□□□ 

□□□' 

□□□ 

□□□ 


Telephone  Number 

SHIPPING  CHARGES: 

1  Item  $4.95,  each  additional  item  add  $1.00-  maximum  charge  $9.95. 

U.S.  Funds  Only.  Sorry  we  cannot  accept  C.O.D.  Rush  orders  cannot  be 
mailed  to  P.O.  Boxes  -  Rush  orders  not  available  in  Canada.  VHS  tapes 
available  only.  THIS  ORDER  FORM  MUST  BE  MAIIED  IN  AN  ENVELOPE 
Offer  valid  in  U.S. A.  and  Canada  only. 

‘Shipping  and  Handling  Additional  -  Thank  you  lor  your  order! 

METHOD  a  PAYMENT 

□  Check  or  Money  Order  Enclosed  (Made  Payable  to  MLB  Home  Video) 

□  Chorge  My  Credit  Card  □  Visa  □  MasterCard  □  American  Express  Q  Discover 


Card  Number 


MERCHANDISE  TOTAL  PRICE 

SALES  TAX 

(MO  5%;  N]  6%  CANADA  A/ 

SHIPPING  &  HANDLING 

TOTAL  AMOUNT 


Expiration  Date 


Signature 


TOTAL  PRICE  | 


QTY 


POM-RED  SOX 


Check  Your  Answers 


fill 

PRUDENTIAL 


CENTER 

BOSTON 


Ball  Parking  $5 

It’s  just  minutes  to  Fenway  from  the  Prudential 
Center.  And  just  $5  for  Red  Sox  parking  when  you 
present  your  ticket  stub.  Enter  after  5:00  p.m.  on 
weekdays.  And  after  1 1 :00  a.m.  on  weekends.  Exit 
by  1 :00  a.m. 

“Ball  Parking”  is  brought  to  you  by  The  Prudential 
Property  Company.  For  additional 
information,  call 
R.M.  Bradley  at  236-2473. 


BEFORE  AND  AFTER 


1.  VALLE 

21.  AMARO 

5.  SLOCUMB 

17.  STANTON 

2.  WALTERS 

22.  SMILEY 

6.  BELINDA 

18.  WORRELL 

3.  WALTON 

23.  SMOLTZ 

7.  JACKSON 

19.  GUBICZA 

4.  MANTO 

24.  KNORR 

8.  THIGPEN 

20.  GOSSAGE 

5.  GATES 

25.  TOLIVER 

9.  BALLARD 

21.  BUTCHER 

6.  HAYES 

26.  BORDERS 

10.  PARRETT 

22.  FASSERO 

7.  OBANDO 

27.  BOWEN 

1  1 .  MERCKER 

23.  LANDRUM 

8.  O'BRIEN 

28.  SPIERS 

12.  HESKETH 

24.  SERVICE 

9.  SCOTT 

29.  GRANT 

25.  REARDON 

10.  EDENS 

30.  GRANGER 

1  1 .  LEARY 

31.  PRATT 

ON  THE  OUTS 

12.  DEWEY 

32.  GRATER 

1 .  HENRY  COTTO 

13.  DAN  GLADDEN 

13.  WHITE 

33.  URIBE 

2.  DAVID  HULSE 

14.  DERRICK  MAY 

14.  MILLS 

34.  PRIDE 

3.  MILT  CUYLER 

15.  CORY  SNYDER 

15.  PIRKL 

35.  BRILEY 

4.  JEFF  CONINE 

16.  LENDYKSTRA 

16.  RJSLEY 

36.  BROOKS 

5.  GENE  LARKIN 

1  7.  WAYNE  KIRBY 

17.  SLAUGHT 

37.  BROWN 

6.  MARK  WHITEN 

18.  KEN  GRIFFEY 

18.  ALICEA 

38.  OSUNA 

7.  JOE  ORSULAK 

19.  PEDRO  MUNOZ 

19.  OLIVER 

39.  STIEB 

8.  RUBEN  AMARO 

20.  BRIAN  MCRAE 

20.  BLOWERS 

40.  LYONS 

9.  DEVON  WHITE 

21.  CHRIS  GWYNN 

10.  ELLIS  BURKS 

22.  BOBBY  KELLY 

CALLING  ALL  PITCHERS 

1  1 .  ROBIN  YOUNT 

23.  MOISES  ALOU 

1.  CADARET 

13.  HOFFMAN 

12.  STAN  JAVIER 

24.  BARRY  BONDS 

2.  MEACHAM 

14.  KNUDSEN 

25.  PAUL  O'NEILL 

3.  FREEMAN 

15.  FETTERS 

4.  SCANLAN 

16.  WOHLERS 

The  Jimmy  Fund  and  The  Boston  Red  Sox 
Help  Us  Continue  The  Progress . . . 


Jimmy  Fund  Clinic  patient  Jason  Leader  accepts 
a  prize  home-run  ball  from  first  baseman  Mo 
Vaughn  at  Fenway. 


The  Red  Sox  and  the  Jimmy  Fund  have  been  a  winning  team 
for  more  than  40  years.  1993  was  no  exception.  It  was  the  year 
that  one  Red  Sox  player  in  particular  made  a  tremendous  impact  on 
a  child’s  life. 

Diagnosed  with  neuroblastoma  in  1990,  Jimmy  Fund  Clinic  patient 
Jason  Leader  was  too  ill  to  leave  the  hospital  for  his  11th  birthday 
last  April.  Having  learned  of  Jason’s  birthday,  the  Jimmy  Fund  staff 
at  Dana-Farber  Cancer  Institute  contacted  the  Red  Sox,  fully  aware 
that  Red  Sox  first  baseman,  Mo  Vaughn,  was  Jason’s  hero.  Mo  offered 
to  call  Jason  from  California  where  his  team  was  battling  the  Angels. 
Mo  told  Jason  he  would  try  to  get  a  hit  for  him,  but  did  more  than 
keep  his  word  —  he  hit  a  home  run. 

The  generosity  of  all  the  Red  Sox  has  made  a  tremendous  difference 
in  the  lives  of  patients  at  Dana-Farber.  For  every  three  children  who 
have  cancer,  two  will  survive,  thanks  to  pioneering  research  and  treat¬ 
ment.  The  Institute  would  not  be  able  to  accomplish  this  without 
the  Red  Sox  or  you,  the  baseball  fans,  who  have  been  so  generous. 

Join  a  winning  team.  Send  a  donation  to  the  Jimmy  Fund,  375 
Longwood  Avenue,  Boston,  MA  02215-5347.  Or  call  (617)  632-3300 
for  more  information. 


DANA-FARBER 

CANCER  INSTITUTE 


The 

Jimmy  Fund. 


Dedicated  to  Discover .. .  Committed  to  Care 


Was  the  R< 


June 


ihiglTCchoo)  (Patto 
the  4A  class  title  ir 


MAJOR  LEAGUJ$EXPERIENCE 
Boston  199#-94 


IN  199 


as  named  \  / 

H  five  hits  anfctfl  J 

|^je1988  to  hi^fl'™^  cycle, 
fjjfyam  home  run  vs.  Oakland. 

s  to  beat  the  Angels/in  Fei 


Red  Sox  PlayeS 

•  On  April  12  inll 
became  the  first 

•  On  April  19  h^ 

•  On  April  24jf|f 


it  2  horn 


1-Star 


ame 

representative.  /  f 

jubfe  and  single  with  a 
7total  bases  April  24  in  California 
8-Jffi|n  22  games)  in  April, 


I  RBI  twice,  April  8  N. 
CitylHjune  15  ij^lew  York.  \ 
ay  Park^^.325  (bSr5)  in  77  games 


CAREER: 

*. ’>  '  .  *v!£u  i  .  x-  '  .  't  ■  •;* .> 

•  In  1992,  his  first  full  M.L.  season,  had  k  / 
impressive  September-October  (.306  37-121/  5 


in  1991. 
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econd  straigh 


Baseman  by  Baseball 
15  HR  with  72  RBI  in  i: 
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Michael  (Rocky) 
Becker 
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V**/;  Sheraton 
Harbor  Place 

Spring  Training  Home 
of  the  Boston  Red  Sox 

(813)  337-0300 


Ft.  Myers’  only  riverfront 
luxury  high-rise  condominiums 

Toll  Free:  (800)  337-5060 


Attention  Songwriters! 
Let  Dial-A-Demo 
pitch  a  hit  for  you. 
Call  now: 

1 -800-47 3-SONG  (7664) 


fTkfeor's 

Gulfshore  Grille 
(813)  939-7300 

3583  McGregor  Boulevard 
At  Fort  Myers  Country  Club 


HOW  DOES 
CHARLIE 
DOIT 


FT.  MYERS  ■  U.S.  41  South 
Just  South  of  Colonial  Blvd. 
(813)  936-3333 


WORLD’S  BEST  WINGS  &  MORE 
4411  Cleveland  Ave. 

Ft.  Myers,  FL  33901 
813-275-4666 


[0$ 

INSURANCE 


1614  Colonial  Boulevard 
Fort  Myers,  Florida  33907 
Phone  813/939-1400 

Call  Us  For  Your  Insurance  Needs 
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44  : 


'  i 


■i  i 


u  I 

4*- 


Red  Sex  With  The  Font 


T',ewnaMC1oerS,r0rntheWa"Wsne» 

World  Resort  in  Orlando,  Florida 
fan^  °lV1anc*  ,0  "meet  and  greet 

ans  at  trie  gates  for  Rids  opening 

Day  on  April  ,7.  Here  they  p0Se 
»'th  two  champions  from  ,he 

fund  and  special  friends  of 

°oy,e  o^CltriM^nd 
^ar-oldRateSriaugCsyo? 

Newton,  MA  who  threw  out  the 
ceremonial  first  pitch. 


As  part  of  the  Kids  Opening  Day  festivities,  Bill  Shontz  and  the 
Green  Up  Band  performed  for  the  crowd  prior  to  the  game. 


Presenter  colors 0  ^ndiNeretheCuhSco^ 

and  Boy  Scouts  of  Amor  ,  ic  figure 

stating  Silver  Modarist 
Nancy  Kerrigan  threw 
out  the  Fen'wav  •  , 

Opener's  ceremonial 

first  pitch. 


And  In  The  Communit 
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'  LINCOLN  \ 
MARK  Vin 
#1  Selling 

Luxury  Sport  Vehicle 


Winning 
Parts  & 
Service 

ieoartments 


!  Serving  The  N 
Red  Sox  Family 
V  Since  1976  > 


MM 


ISUZU  RODEO 
#1  Import  Sport  Utility 
3  Years  Running 


MERCURY  VILLAGER 
If  it  were  just  another  Mini 
Van,  it  wouldn’t  be  a  Mercury 


LINCOLN  TOWN  CAR 
What  A  Luxury  Car  Should  Be 

©©^©E©  ©©E/^g  ©Z^EEO  ©Ml© 

©©QJJ©/^  ©E/*\K]©  G^M©©©0©  ©®©©0©E©©ML 

□©©g©  ©e@®eee  o©©g©  eo©cc©e© 

GREAT  STATS  ON  OUR  WHOLE  LINE-UP! 


MERCURY 


LINCOLN 


LESS  THAN  1  HOUR  FROM  BOSTON  •  OPEN  7  DAYS  A  WEEK - 

ROUTE  1,  LAFAYETTE  ROAD,  PORTSMOUTH,  NEW  HAMPSHIRE  •  603-431-7000 

TAKE  ROUTE  95  TO  EXIT  5,  GOSS  IS  ONLY  3  MILES  SOUTH  OF  THE  TRAFFIC  CIRCLE 


LINCOLN  ★  MERCURY  ★  ISUZU 


Red  Sox  Cooperate 


with  Fenway 


Th Q  Red  SoX'Teaffi rife, thei r  commitment  to  cooperatin&vwitb.^^  in 

w0fktnsf5ut  varibuscommunity  concerns.  We  r  m  oiii.wr  lilFTifnur  fans  tn  f  ripper  - 
ate  also  by  not  littering,  vandalizing  or  in  any  way  disregarding  the  rights  of  the 
neighbors  who  surround  Fenway  Park.  The  Red  Sox  also  urge  all  fans  to  use  the 
parking  lots  in  the  vicinity  of  the  stadium  and  to  use  private  buses  or  public  trans¬ 
portation  whenever  possible. 


Please  refer  to  our  map  on  Page  49  for  further  information  on  easy  access  to  the 
ballpark.  Thank  you! 


~  CAMBRIDGE 
BOSTON  •  BURLINGTON 


Your  Entertainment 
Headquarters  Where 
The  Difference 
Selection 


BOSTON 

Mats  Ave  at  Newbury 


CAMBRIDGE 

95  Mt  Auburn  St. 

RECORDS . (617)  876-3377 

VIDEO  SALES  •  NO  RENTALS 


RECORDS . (617)  247-5900 

VIDEO  SALES  AND  RENTALSI 


BURLINGTON 

101  Middlesex  Turnpike 
Acroee  From  Burlington  Mall 
RECORDS . (617)  272-1007 

SUNDAY  NOON  TIL  TWA  •  VIDEO  SALES  ONLYI 
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JUST 

HOW 


STRONG 


IS  YOUR 


INFORMATION 


CHAIN 


The  weak  link  could 
he  your  long  distance  data 
network.  That’s  why  so  many 
businesses  rely  on  AT&T 
digital  data  transmission 
services. 

You’ve  got  the  best  computers. 
The  most  sophisticated  software. 
And  backups  upon  backups.  But 
if  your  data  lines  don’t  have  the 
same  level  of  reliability,  your 
information  can  end  up  missing 
in  action. 

AT&T  data  services  have  the 
reliability  you  need  for  your 
critical  data  applications.  Because 
only  AT&T  has  FASTAR ,®  a  pat¬ 
ented  “self-healing”  technology 

©1994  AT&T 


that  immediately  identifies  cable 
cuts  and  automatically  reroutes 
your  data  around  trouble  spots. 
Restoring  service  in  minutes, 
instead  of  hours. 

But  FASTAR  is  only  part  of  the 
AT&T  reliability  story-  there  are 
many  other  chapters.  The  bottom 
line:  no  matter  what  your 
reliability  or  other  data  network¬ 
ing  needs  might  be,  our  experi¬ 
enced  sales  force  can  work  with 
you  to  custom-tailor  the  best  data 
service  for  your  domestic  or 
global  applications. 

You  don’t  have  time  for  down¬ 
time.  You  need  AT&T  reliability  for 
your  digital  data  transmission  ser¬ 
vices.  AT&T  can  provide  you  with 


everything  you  need,  from  AT&T 
ACCUNET  *  private  line  digital 
services  to  InterSpan®  Data 
Connectivity  Services,  all 
designed  with  the  latest  technol¬ 
ogy  to  help  give  you  maximum 
network  “uptime!’  For  more 
infomiation  about  both  domestic 
and  international  connections, 
call  your  AT&T  Account  Executive 
or  1  800  248-3632. 

Reliability. 

The  AT&T  Business  Advantage. 


AT&T 


YAWKEY  WAY 


fe  Souvenir  Shop 

Enter  from  Section  30  or 
72  Brookline  Avenue 


THE  TONY  CONIGLIARO  AWARD 


In  1990,  the  Red  Sox 
established  the  Tony 
Conigliaro  Award  to  honor  the 
memory  of  their  former  star 
whose  career  was  cut  short 
by  an  errant  pitch.  The 
national  award  is  voted  annu¬ 
ally  to  a  major  league  player 
“who  has  overcome  adversity 
through  the  attributes  of 
spirit,  determination  and 
courage  that  were  the  trademarks  of  Tony  C.” 

The  recipient  of  the  award  is  selected  by  a  special 
panel  composed  of  the  media,  representatives  of  the  com¬ 
missioner  and  the  two  league  offices,  Tony’s  brothers  Billy 
and  Richie,  and  a  fan.  The  award  is  presented  each  January 
at  the  Boston  Baseball  Writers’  Dinner. 

The  first  winner  was  outfielder  Jim  Eisenreich,  then 
with  the  Kansas  City  Royals,  who  overcame  a  neurological 
disorder  and  came  back  after  being  out  of  pro  baseball 


for  two  years. 

Shortstop  Dickie  Thon  of  the  Philadelphia  Phillies  won 
the  1991  Tony  C  Award.  An  emerging  superstar,  Thon  was 
hit  by  a  pitch  on  April  8,  1984.  He  was  sidelined  by  vision 
problems  that  entire  season,  and  then  was  a  shadow  of  his 
former  self  for  the  next  three  years.  He  became  a  utility 
player  for  San  Diego  in  1988,  then  completed  his  come¬ 
back  by  winning  the  starting  shortstop  job  with  the  Phillies 
in  1989. 

Left-hander  Jim  Abbott  of  the  Angels  was  the  third 
Conigliaro  Award  winner  in  1992.  Born  without  a  right 
hand,  Abbott  was  an  All-American  and  U.S.  Olympic  pitcher 
before  he  went  directly  to  the  Angels  and  compiled  a  12-12 
record  as  a  rookie  in  1990.  He  won  19  games  in  1991. 

Bo  Jackson,  a  multi-million  dollar  two-sport  star,  was 
the  1993  winner.  After  undergoing  hip  replacement 
surgery  that  forced  him  from  pro  football,  he  ignored 
advice  to  quit  baseball,  spent  a  year  in  rehabilitation  and 
came  back  to  hit  16  homers  in  85  games  with  the  Western 
Division  Champion  Chicago  White  Sox  last  season. 
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GATE 


GATE 


S  Water  Fountain 
•f'  Concession  Stand 
^  Souvenir  Stand 
(,  Telephone 
i|i  Men's  Room 
£  Women's  Room 
#  First  Aid 
?  Information  Booth 
6».  Wheelchair  Accessible 
H  Lower  Concourse 
I  Grandstand  -  Level  2 

■  Roof  Box  -  Level  3 

■  Roof  Box  -  Level  4 


GATE 


FENWAY  PAR  1C 
FACILITIES 


Ticket  Office  located  at 
4  Yawkey  Way. 


The 

Minnesota  Twins 
Have  A 
New  Owner 


The  only  razor  that  senses  and  adjusts 
to  the  individual  needs  of  your  face. 


Gillette  Sensor:  the  shave  personalized  to  eveiy  man. 

It  starts  with  twin  blades,  individually  and 
independently  mounted  on 
highly  responsive  springs. 

So  they  continuously  sense  and  automatically 
adjust  to  the  individual  curves  and  unique  needs 
of  your  face. 

Innovation  is  everywhere.  You 
can  feel  it  in  the  textured  ridges 
and  the  balance  of  the  Sensor 
razor.  You  appreciate  it  in  the  easy 
loading  system  and  the  convenient 

shaving  organizer. 

Even  rinsing  is  innova¬ 
tive.  The  new  blades  are  50% 
narrower  than  any  others 
allowing  water  to  flow  freely  around  and  through  them, 
for  effortless  cleaning  and  rinsing. 
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All  these  Sensor  technologies  combine  to  give  your 
individual  face  a  personalized  shave — the  closest, 
smoothest,  safest,  most  comfortable. 

Gillette  Sensor— together  with  the  richness 

of  Gillette  Foamy  Shaving 
Cream— for 
the  best 
shave 
a  man 
can  get. 


Gillette 


The  Best  a  Man  Can  Get  “ 


scon  COOPER 
,  #34  •  3B 


SCOn  FLETCHER 
#5  •  2B 


JEFF  RUSSELL 
,  #25*  RHP 


JOE  HESKETH 
#55  •  LHP 


LEE  TINSLEY 
#38*  OF 


#32  GARY  ALLENSON,  #12  JOHN  WATHAN, 
#45  MIKE  EASLER 
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FILTER  CIGARETTES 


SURGEON  GENERAL'S  WARNING:  Smoking 
Causes  Lung  Cancer,  Heart  Disease, 
Emphysema,  And  May  Complicate  Pregnancy. 


